PENGARUH KUALITAS PRODUK, HARGA DAN PROMOSI
TERHADAP KEPUTUSAN PEMBELIAN

PRODUK GATE VALVE PADA
MECHINDO SUPPLIER FITTING VALVE JAKARTA

SKRIPSI

Program Studi Manajemen — Strata 1

OLEH:

NAMA : MUHAMMAD ALIM ALFIYAN

NIM 180400160

FAKULTAS EKONOMI DAN BISNIS
UNIVERSITAS SATYA NEGARA INDONESIA
BEKASI
2022



PENGARUH KUALITAS PRODUK, HARGA DAN PROMOSI
TERHADAP KEPUTUSAN PEMBELIAN

PRODUK GATE VALVE PADA
MECHINDO SUPPLIER FITTING VALVE JAKARTA

SKRIPSI
Diajukan Sebagai Salah Satu Syarat'ntuk Memperoleh Gelar
SARJANA MANAJEMEN

Program Studi Manajemen — Strata 1

OLEH:
NAMA : MUHAMMAD ALIM ALFIYAN
NIM 180400160

FAKULTAS EKONOMI DAN BISNIS
UNIVERSITAS SATYA NEGARA INDONESIA
BEKASI
2022



THE EFFECT OF PRODUCT QUALITY, PRICE AND
PROMOTION ON THE PURCHASE DECISION

OF GATE VALVE PRODUCTS AT
MECHINDO SUPPLIER FITTING VALVE JAKARTA

ESSAY

Manajemen Study Program — Strata 1

By:
NAME : MUHAMMAD ALIM ALFIYAN
NIM 180400160

FACULTY ECONOMICS & BUSINESS
SATYA NEGARA INDONESIA UNIVERSITY
BEKASI
2022



THE EFFECT OF PRODUCT QUALITY, PRICE AND
PROMOTION ON THE PURCHASE DECISION

OF GATE VALVE PRODUCTS AT
MECHINDO SUPPLIER FITTING VALVE JAKARTA

ESSAY

Submitted As.One Of The Requirements,For Getting A Title

BACHELOR OF ECONOMICS

Manajemen Study Program — Strata 1

By:
NAME : MUHAMMAD ALIM ALFIYAN
NIM 180400160

FACULTY ECONOMICS & BUSINESS

SATYA NEGARA INDONESIA UNIVERSITY

2022



ABSTRAK

Penelitian dilaksanakan di Mechindo Supplier Fitting Valve Jakarta, Penelitian ini
bertujuan untuk mengetahui pengaruh kualitas produk, harga dan promosi
terhadap keputusan pembelian produk gate valve. Populasi dalam penelitian ini
adalah seluruh konsumen yang membeli di Mechindo Supplier Fitting Valve
Jakarta, sedangkan sempel yang_digunakan sebanyak 130 responden. Teknik
pengembilan sempel yang digunakan adalah.non probability sampling dengan
insidental sampling yang artinya teknik penentuan-sampel berdasarkan kebetulan
saja, anggota populasi yang ditemui peneliti dan bersedia menjadi responden
untuk dijadikan” sampel - penelitian. Berdasarkan hasil penelitian ini diketahui
variabel kualitas produk, harga dan promosi berpengaruh simultan terhadap
keputusan pembelian. Selanjutnya secara parsial kualitas produk berpengaruh
terhadap keputusan pembelian dan harga berpengaruh terhadap keputusan
pembelian, sedangkan pada variabel promosi tidak berpengaruh. terhadap
keputusan pembelian produk gate valve di Mechindo Supplier Fitting Valve
Jakarta.

Kata Kunci: Kualitas produk, Harga, Promaosi dan Keputusan Pembelian
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ABSTRACT

The research was carried out at Mechindo Supplier Fitting Valve Jakarta, this
study aims to determine the effect of product quality, price and promotion on
purchasing decisions for gate valve products. The population in this study were
all consumers who bought at Mechindo Supplier Fitting Valve Jakarta, while the
sample used was 130 respondentssThe sampling technique used is non-
probability sampling with incidental sampling, which means that the sampling
technique is based on chance, members of the population met by researchers and
willing to become.respondents to be used as research samples. Based on the
results of this.study, it is' known that product quality, price and promotion
variables have a simulianeous effect on purchasing decisions. Furthermore,
partially product quality affects purchasing decisions and price affects purchasing
decisions, while the promotion variable has no effect on purchasing decisions for
gate valve products at Mechindo Supplier Fitting Valve Jakarta.
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