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ABSTRAK 

 

Penelitian ini dilakukan pada pelanggan Balifiber Home. Tujuan dari 

penelitian ini adalah untuk mengetahui pengaruh kualitas produk, harga dan citra 

merek terhadap kepuasan pelanggan Balifiber Home. Data penelitian ini adalah 

data primer yang diperoleh melalui kuesioner. Populasi dalam penelitian ini 

adalah pelanggan Balifiber Home wilayah Jakarta Barat. Sampel yang digunakan 

dalam penelitian ini adalah 100 responden. Teknik pengambilan sampel 

menggunakan rumus slovin dan memilih sample secara acak (simple random 

sampling). Data yang dikumpulkan diolah dengan uji validitas, uji realibilitas, uji 

asumsi klasik, uji korelasi, regresi linear berganda, uji F, uji t, dan determinan. 

Berdasarkan hasil penelitian diketahui bahwa secara parsial Kualitas Produk tidak 

berpengaruh terhadap Kepuasan Pelanggan Balifiber Home, Harga tidak 

berpengaruh terhadap Kepuasan Pelanggan Balifiber Home, Citra Merek 

berpengaruh terhadap Kepuasan Pelanggan Balifiber Home. Dan Kualitas Produk, 

Harga, Citra Merek secara simultan berpengaruh terhadap Kepuasaan Pelanggan 

Balifiber Home. 
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ABSTRACT 

 

This research was conducted on Balifiber Home customers.  The purpose of 

this study was to determine the effect of product quality, price and brand 

image on customer satisfaction of Balifiber Home.  The research data is 

primary data obtained through a questionnaire.  The population in this study 

were customers of the Balifiber Home in West Jakarta.  The sample used in 

this study were 100 respondents.  The sampling technique used the Slovin 

formula and chose random samples (simple random sampling).  The data 

collected is processed by validity test, reliability test, classical assumption 

test, correlation test, multiple linear regression, F test, t test, and 

determinant.  Based on the research results, it is known that partially Product 

Quality has no effect on Customer Satisfaction of Balifiber Home, Price does 

not affect Customer Satisfaction of Balifiber Home, Brand Image affects 

Customer Satisfaction of Balifiber Home.  And Product Quality, Price, Brand 

Image simultaneously affect Customer Satisfaction Balifiber Home. 

 

Keywords: Product Quality, Price, Brand Image and Customer Satisfaction. 

 

 

 

 

 

 

 

 

 




