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ABSTRAK 

TujuanpenelitianiniuntukmenganalisispengaruhBauranpemasaranJasaterha
dapKepuasanPelanggan. 

PopulasidalampenelitianiniadalahseluruhpelangganBengkelPiaggio Vespa 
Rawamanguntidakdiketahuijumlahnya. Jumlahsampelyang berhasil di 

tariksebanyak77responden,DitentukanmenggunakanmetodeNon 
ProbabilitysamplingdenganteknikAccidental Sampling.Metodepengambilan data 

dengansurveymenggunakankuesioner.Analisis data menggunakanRegresi 
LinearBergandadengan SPSS 22.0. 

Hasil penelitian menunjukkan bahwa hasil uji t diketahui variabel 
Produk,Harga, Promosi, dan Lokasi tidak berpengaruh signifikan terhadap 

Kepuasan Pelanggan, sedangkan variabel Orang berpengaruh secara signifikan 
terhadap Kepuasan Pelanggandan berdasarkan hasiluji F diketahui bahwa efek 

variabel bauranpemasaranjasaberpengaruhsecarabersama-samaterhadap Kepuasan 
Pelanggan 

Kata kunci: Produk, Harga, Promosi, Lokasi dan Orang dan Kepuasan Pelanggan 
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ABSTRACT 
 

The purpose of this study to analyze the influence of marketing mix 
Services to Customer Satisfaction. The population in this study are all Piaggio 

Vespa Shop customers Rawamangun unknown number. The number of samples 
that succeeded in drag as many as 77 respondents, determined using the method 

of Non Probabilitysampling with Sampling.Metode Accidental techniques to 
collect data by using kuesioner.Analisis survey data using linear regression with 

SPSS 22.0 
 The results showed that the t test results are known variables Product, 

Price, Promotion, and the location is no significant effect on customer 
satisfaction, while the variable Person significantly affect customer satisfaction 

and based on the test results F is known that the effect of variable marketing mix 
effect together the Customer Satisfaction 

Keywords: Product, Price, Promotion, Location and People and Customer 

Satisfaction 
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