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Abstract 

 

 

The purpose of this study would like to know the variables that can 

influence the purpose decision of customers in buying a smartphone Samsung in 

Store Gandaria City. As a sample are customers who buy Samsung smartphone in 

gandaria city. As for the sampling technique using nonprobability sampling with 

the number of samples of 55 respondents. The number of samples used using the 

Roscoe formula. The research is by causal method, where data collection is done 

through questionnaire. Data collected is processed by validity test, reliability test, 

classical asumption test, corellation test, multiple linear regression, t-test, F-test, 

and determinants.  

Based on the results of research partially known that product (X1), 

influence on purchasing decisions Samsung Smartphone, price (X2), influence on 

purchasing decisions Samsung Smartphone, distribution (X3) is not influental and 

not significant to the purchasing decisions Samsung Smartphone, promotion (X4) 

decision to purchase Samsung Smartphone. The product, price, distribution, 

promotion of the simultaneous effect on purchasing decisions of 36,1%.  

 

Keywords : product (X1), price (X2), distribution (X3), promotion (X4), purchase 

decisions (Y). 
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Abstrak 

 

Tujuan penelitian ini ingin mengetahui variabel yang dapat mempengaruhi 

keputusan pembelian pelanggan dalam membeli smartphone Samsung di Store 

Gandaria City. Sebagai sampel adalah pelanggan yang membeli smartphone 

Samsung di Gandaria City. Adapun teknik pengambilan sampel menggunakan 

nonprobability sampling dengan jumlah sampel 55 responden. Jumlah sampel 

yang digunakan menggunakan rumus Roscoe. Penelitian ini dengan metode 

kausal dimana pengumpulan data yang dilakukan melalui kuisioner. Data yang 

dikumpulkan diolah dengan uji validitas, uji realibilitas, uji asumsi klasik, uji 

korelasi, regresi linear berganda, uji t, uji F, dan determinan.  

Berdasarkan hasil penelitian diketahui bahwa secara parsial produk (X1) 

berpengaruh terhadap keputusan pembelian smartphone Samsung, harga (X2) 

berpengaruh terhadap keputusan pembelian smartphone Samsung, distribusi (X3) 

tidak berpengaruh dan tidak signifikan terhadap keputusan pembelian smartphone 

Samsung, promosi (X4) berpengaruh terhadap keputusan pembelian smartphone 

Samsung. Produk, harga, distribusi, promosi secara simultan berpengaruh 

terhadap keputusan pembelian sebesar 36,1%.  

Kata Kunci : Produk (X1), harga (X2), distribusi (X3), promosi (X4), keputusan 

pembelian (Y). 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 




