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ABSTRACT

Transfer pricing is the price contained in each product or service from one
division that is transferred to another division in the same company or between
companies that have a special relationship. But as the company develops, the
company will tend to do transfer pricing with the aim of reducing tax costs and will
increase company profits.

The purpose of this research is to determine the effect of Tax Expenses,
Tunneling Incentives and Bonus Mechanisms on the implementation of transfer
pricing. The population in this study are manufacturing companies listed on the
Indonesia Stock Exchange in Period 2016-2018.

This research uses second a,from financial and annual reports from
Indonesia Stock Exchange W's Website. The sample of the
companies were determi the puUrpo: ing method so that 195 data
were obtained as sa g{\" ‘A N‘:G oft) gression method and SPSS

ver.22 asato ) y/
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ABSTRAK

Transfer pricing adalah harga yang terkandung pada setiap produk atau jasa
dari satu divisi yang di transfer ke divisi yang lain dalam perusahaan yang sama
atau antar perusahaan yang mempunyai hubungan istimewa. Namun seiring
berkembangnya perusahaan, maka perusahaan akan cenderung melakukan
transfer pricing dengan tujuan untuk menekan biaya pajak dan akan
meningkatkan laba perusahaan.

Tujuan penelitian ini adalah untuk mengetahui pengaruh Beban Pajak,
Tunneling Incentive dan mekanisme bonus terhadap penerapan transfer pricing.
Populasi dalam penelitian ini adalah perusahaan Manufaktur yang terdaftar di

keungan Bursa Efe 3 h sahaan. Perusahaan Sampel
ditentukan deng e s3I P ingga diperoleh 195 data
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