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ABSTRAK 

 Latar belakang dalam skripsi ini  membahas tentang peran public relations 

dalam meningkatkan brand image perusahaan melalui Event Crazy Toy Sale Senayan 

City 5-9 Maret 2016, ditengah persaingan dalam dunia retail, perusahaan distributor 

yang bergerak dibidang mainan semakin banyak mempromosikan produk-produk 

mainan terbaru yang semakin inovative. Tujuan dari penelitian ini adalah untuk 

mendeskripsikan tentang implementasi kegiatan public relations PT Emway 

Globalindo dalam meningkatkan brand image perusahaan melalui Event Crazy Toys 

Sale Senayan City sebagai usaha untuk mendapatkan kepercayaan dari konsumen. 

Landasan Konseptual dalam penelitian ini adalah kegiatan, public relations, brand 

image,mainan, Event. Metodelogi penelitian adalah pendekatan kualitatif. Teknik 

pengumpulan data dengan wawancara mendalam dengan 1 key informant dan 6 

informan. Hasil penelitian dari data yang ada, kegiatan public relations yang 

dilakukan PT Emway Globalindo sebagai salah satu strategi dalam meningkatkan 

brand image melalui kegiatan event. Kesimpulan sebagai image maker dan 

communication public relations mampu menjalankan perannya dengan baik sehingga 

brand image PT Emway Globalindo mendapatkan penilaian yang positif dimata 

publik. 
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ABSTRACT 

 The background of this thesis discusses the role of public relations in 

improving the brand image of the company through Event Toy Crazy Sale Senayan 

City 5 to 9 March 2016 amid the competition in the world of retail, distributor 

company engaged in toy increasingly promote the latest toy products are increasingly 

inovative. The purpose of this study was to describe the implementation of public 

relations activities PT Emway Globlindo in improving the brand image of the 

company through the Event Crazy Toys Sale Senayan City in an effort to gain the 

trust of consumers. Conceptual grounding in this research are activities, public 

relations, brand image, toy, Event. Research methodology was qualitative approach. 

Data collection techniques with in-depth interview with one key informant and 6 

informants. The results of the existing data, public relations activities conducted by 

PT Emway Globlindo as one strategy to improve brand image through event 

activities. Conclusion as image maker and public relations communication is able to 

perform its role properly so that the brand image PT Emway Globlindo obtain a 

positive assessment in the eyes of the public. 
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