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ABSTRACT

This study aims to-determine the appropriate marketing communication
strategies for use by Bank Mandiri Branch Taman Palem Lestari in promoting
products / services offered to prospective SMEs. The question asked is how the
marketing communication strategy RPT. Bank Mandiri Branch Taman Palem
Lestari in promoting micro credit' market Cengkareng in West Jakarta.

The theoretical basis used is Theary of Marketing Mix with 4P, Product
(Product), Price (Price), Place (place), Promotion. (Promotion) using the case
study method in which the subjects of the study were in Bank Mandiri Branch
Taman Palem Lestari.

The collection of data through observation and depth interviews with key
informant namely Public Relations Bank Mandiri Regional Office Regional 3 and
their 3 informants Ms. Kartika Novieta Sari as Micro Banking Manager (MBM),
Mrs. Qoriati Wisdom as the Micro Banking Analysis (MKA), and Mr Herman as
the Micro Credit Sales (MKS).

The result is a marketing communication strategies used by the bank
found to have used three ways, namely through advertising (Advertising), face-to-
face sales (Personal Selling) and direct marketing (Direct Selling).

The conclusion of this study MKS Bank Mandiri offering in-person
services directly to prospective customers of SMEs, eg distributing flyers and
invite the interest of the prospective SMEs to join the Bank. And the latter is the
direct selling (direct marketing), by holding a market raid. Marketing through
Personal Selling, is more effective by MKS in Bank Mandiri Branch Taman Palem
Lestari to reach customers who are in the Pasar Cengkareng West Jakarta.
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ABSTRAK

Penelitian ini bertujuan untuk mengetahui strategi komunikasi pemasaran
yang tepat untuk digunakan oleh Bank Mandiri Cabang Taman Palem Lestari
dalam mempromosikan produk/jasa“ yang ditawarkan kepada calon UMKM.
Pertanyaan yang diajukan ialah bagaimana strategi komunikasi pemasaran PT.
Bank Mandiri Cabang Taman Palem Lestari dalam mempromosikan kredit usaha
mikro di pasar Cengkareng Jakarta-Barat.

Landasan teori yang digunakan ialah Teori Bauran Pemasaran dengan
4P, Product (Produk), Price’ (Harga), Place (Tempat), Promotion (Promosi)
dengan menggunakan metode studi kasus dimana subyek penelitiannya berada di
Bank Mandiri Cabang Taman Palem Lestari.

Pengumpulan data yang dilakukan melalui observasi dan wawancara
mendalam terhadap key informant yaitu Public Relation Bank Mandiri Kantor
Wilayah Regional 3 dan beserta 3 orang informan yaitu lbu Kartika Novieta Sari
selaku Micro Banking Manager (MBM), Ibu Qoriati Hikmah selaku Micro
Banking Analisis (MKA), dan Bapak Hermanto selaku Micro Kredit Sales (MKS).

Hasil yang didapat ialah strategi komunikasi pemasaran yang digunakan
olen Bank Mandiri ternyata menggunakan tiga cara, yakni melalui iklan
(Advertising), penjualan secara tatap muka (Personal Selling), dan pemasaran
langsung (Direct Selling).

Kesimpulan penelitian ini MKS Bank Mandiri menawarkan jasa secara
tatap muka langsung kepada calon konsumen UMKM, misalkan membagikan
brosur-brosur lalu mengajak minat para calon UMKM untuk bergabung dengan
Bank Mandiri. Dan yang terakhir adalah direct selling (pemasaran langsung),
dengan mengadakan gerebek pasar.
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