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ABSTRAK 

 Perkembangan televisi di Indonesia bisa dibilang cepat dengan hadirnya 

beberapa stasiun televisi oleh pihak swasta dengan skala nasional, terlebih hadirnya 

beberapa stasiun televisi lokal dengan ruang lingkup di daerah tertentu saja. Hal ini 

bisa dikaitkan media televisi merupakan salah satu media yang banyak diminati oleh 

masyarakat, disamping itu media televisi merupakan lahan yang penuh dengan modal.. 

 Teori yang digunakan dalam penelitian ini adalah teori SOR, konsep-

konsep yang digunakan adalah komunikasi, televisi, periklanan, sponsorship, minat 

beli, auidience.  

 Paradigma penelitian yang digunakan dalama penelitian ini positivisme, 

pendekatan kuantitatif, metode penelitian survei, sifat penelitian eksplanatif, jumlah 

populasi sebanyak 325 jiwa sampel 76, analisis data menggunakan korelasi dan 

analisis regresi. 

 Dalam uji korelasi nilai signifikan 0,000 dan nilai Pearson Corelation 

0,570, dalam uji koefisien determinasi 0,325 atau 32,5%, dalam uji regresi nilai x  

0,703, dan dalam uji parsial (T) nilai signifikan 0,000 dan nilai thitung 5,974. 

 Terdapat korelasi sedang antara x dan y, terdapat pengaruh sponsorship 

motor Yamaha melalui program motogp trans7 terhadap minat beli penonton.  
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ABSTRACT 

The development of television in Indonesia can be said to be fast with the 

presence of several television stations by the private sector on a national scale, 

especially the presence of several local television stations with scope in certain 

regions. This can be attributed to the television media is one of the media that is much 

in demand by the public, besides that the television media is a land full of capital .. 

The theory used in this research is SOR theory, the concepts used are 

communication, television, advertising, sponsorship, buying interest, auidience. 

The research paradigm used in this study is positivism, quantitative 

approaches, survey research methods, the nature of explanatory research, the 

population of 325 samples 76, data analysis using correlation and regression analysis. 

In the correlation test the significance value is 0,000 and the Pearson 

Correlation value is 0.570, in the determination coefficient test is 0.325 or 32.5%, in 

the regression test value is x 0.703, and in the partial test (T) the significant value is 

0,000 and the t-test value is 5.974. 

There is a moderate correlation between x and y, there is the influence of 

Yamaha motor sponsorship through the Motogp Trans7 program to the buying interest 

of the audience. 
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