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menggunakan teori citra yaitu, setiap periisa
atau tidak telah melekat pada perusahaan-ter .

Dalam meneliti permasalaan ini peneliti menggunakan paradigma
positivistik, pendekatan kuantitatif dan bersifat penelitian ekplanatif. Sampel yang
diambil yaitu member dari kittenspark community sebanyak 81 orang yang
merupakan jumlah dari keseluruhan anggota komunitas, sehinga teknik
pengumpulan data yang digunakan yaitu teknik sensus.

seluruh instrumen penelitian dinyatakan reliable yang telah
menunjukan angka realibilitas diatas 0,4.

Dari hasil analisis menunjukan adanya hubungan positif terhadap
pengaruh program community relations PT.Kittenspark Indonesia terhadap
loyalitas stakeholder dan sikap khalayak mengenai citra perusahaan
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The issue in this iese here any impact from community
relations program PT. o0 stakeholder’s loyalty and public’s
attitude about the comp imgfrom this research is measuring

image.

To solve the issue in S e researcher use image theory that’s
every company has an image which they are consciously or not it has attached to
their company.

During researching this issue, the researcher use paradigm positivistic,
quantitative approach and explanatory research. The samples are from all the
members of kittenspark community as many as 81 people. The data collection
technique used is the cencus technique.liable,

All research instruments were declared reliable because they had
shown reliability figures above 0.4.

The results of the analysis shows positive correlation between the impact
of community relations program PT.Kittenspark Indonesia to stakeholder’s
loyalty and public’s attitude about the company’s image.
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