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ABSTRAK 

Penelitian ini bertujuan untuk mengetahui Pengaruh Store Atmosphere, 

Brand Ambassador dan Green Marketing terhadap Minat Beli Konsumen 

Innisfree Central Park Mall. Metode yang digunakan pada penelitian ini adalah 

metode kuantitatif dan hasil dari penelitian berdasarkan jawaban responden 

dengan menggunakan skala likert. Populasi dalam penelitian ini adalah konsumen 

Innisfree Central Park Mall, sampel dalam penelitian ini berjumlah 100. Metode 

analisa data yang digunakan dalam penelitian ini adalah Uji Regresi Linier 

Berganda, Uji F, Uji t dan Koefisien Determinan.  

Hasil penelitian menunjukkan bahwa secara simultan (uji F) menunjukkan 

bahwa terdapat pengaruh yang signifikan antara variabel Store Atmosphere (X1), 

Brand Ambassador (X2) dan Green Marketing (X3) terhadap Minat Beli 

Konsumen (Y). secara parsial (Uji t) Store Atmosphere tidak berpengaruh 

signifikan terhadap Minat Beli Konsumen dan Brand Ambassador tidak 

berpengaruh signifikan terhadap Minat Beli Konsumen, sedangkan Green 

Marketing berpengaruh signifikan terhadap Minat Beli Konsumen. 

Kata Kunci: Store Atmosphere, Brand Ambassador, Green Marketing dan 

Minat Beli Konsumen. 
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ABSTRACT 

This study aims to determine the effect of Store Atmosphere, Brand 

Ambassadors and Green Marketing on Consumer Purchase Interest at Innisfree 

Central Park Mall. The method used in this study is a quantitative method and the 

results of the study are based on respondents' answers using a Likert scale. The 

population in this study is Innisfree Central Park Mall consumers, the sample in 

this study amounted to 100. Data analysis methods used in this study are Multiple 

Linear Regression Test, F Test, t Test and Determinant Coefficient.  

The results showed that simultaneously (F test) showed that there was a 

significant influence between the Store Atmosphere (X1), Brand Ambassador 

(X2) and Green Marketing (X3) variables on Consumer Purchase Interest (Y). 

partially (Test t) Store Atmosphere does not significantly influence Consumer 

Purchase Interest and Brand Ambassador has no significant effect on Consumer 

Purchase Interest, while Green Marketing has a significant effect on Consumer 

Purchase Interest. 

Keywords: Store Atmosphere, Brand Ambassadors, Green Marketing and 

Consumer Purchase Inntention. 
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