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ABSTRAK 

 

Penelitian ini dilakukan pada pelanggan Innisfree di Official Store Innisfree 

pada Marketplace. Tujuan dari penelitian ini adalah untuk mengetahui pengaruh 

kualitas produk, harga, dan promosi terhadap kepuasan pelanggan. sampel yang 

digunakan dalam penelitian berjumlah 100 orang pelanggan produk Innisfree di 

Official Store Innisfree pada Marketplace, jenis penelitian ini adalah uji kausal 

dimana untuk mengetahui hubungan atau pengaruh antar satu bahkan lebih variabel 

bebas terhadap variabel terikat. Metode penelitian menggunakan analisis regresi linier 

berganda dengan bantuan pengelolahan data menggunakan software SPSS versi 22. 

Hasil penelitian ini menunjukan bahwa kualitas produk, harga, dan promosi secara 

simultan berpengaruh signifikan terhadap keputusan pembelian Innisfree di Official 

Store Innisfree pada Marketplace. Namun kualitas produk, harga, dan promosi secara 

parcial tidak berpengaruh signifikan terhadap keputusan pembelian Innisfree di 

Official Store Innisfree pada Marketplace Shopee. 

  

Kata Kunci:  Kualitas Produk, Harga, Promosi dan Keputusan 

Pembelian. 
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ABSTRACT 

 

 
This research was conducted on Innisfree customers at Innisfree's Official 

Store in the Marketplace. The purpose of this study is to determine the effect of 

product quality, price, and promotion on customer satisfaction. The sample that used 

in the study is 100 customers of Innisfree products at the Innisfree Official Store in 

the Marketplace, this type of research is a causal test, the purpose is to determine the 

relationship or influence between one or more independent variables on the 

dependent variable. The research method uses multiple linear regression analysis 

with the help of data management using SPSS software version 22. The results of this 

study indicate that product quality, price, and promotion simultaneously have a 

significant effect on Innisfree purchasing decisions at Innisfree's Official Store in the 

Marketplace. However, product quality, price, and promotion parcially do not 

significantly influence the purchase decision of Innisfree at Innisfree's Official Store 

in the Marketplace Shopee. 

 

Keywords: Product Quality, Price, Promotion, and Purchase Decision. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

  

  




