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ABSTRAK 
 

Dilatarbelakangi perkembangan teknologi yang semakin pesat dengan munculnya 

media sosial menggeser keberadaan radio. Pada penelitian ini menjawab apakah 

usaha yang dilakukan oleh Radio Elgangga FM sebagai salah satu media 

informasi dalam mempertahankan eksistensinya melalui media sosial untuk 

meningkatkan perhatian pendengar. 
 

Teori yang digunakan dalam penelitian ini adalah Teori Computer Mediated 

Communication. 
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menggunakan Teknik analisis Milles and Huberman dan Teknik keabsahan data 

dengan menggunakan triangulasi sumber. 
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yang dilakukan oleh Radio Elgangga FM karena menggabungkan radionya 

dengan media sosial, 
 

Penggunaan media sosial ini oleh Radio Elgangga FM efektif dalam 
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ABSTRACT 
 

This research is based on the rapid development of technology so that with the 

emergence of social media shift the existence of radio. In this study answer 

whether the effort made by Radio Elgangga FM as one of the information media 

in maintaining is existence through social media to increase the attention of 

listeners. Therefore this study aims to find out about this. 
 

The theory used in this research is Computer Mediated Communication (CMC) 

theory. 
 

The research method used in the study is descriptive with a qualitative research 

approach using the postpositivism paradigm. Data collection techniques used are 

interviews, observation and literature/ documentation studies. Data analysis 

techniques using source triangulation. 
 

The results of this study indicate that in this case there is media convergence 

carried out by Radio Elgangga FM because it combines radio with social media, 
 

The use of social media by Elgangga FM Radio is effective in maintaining its 

existence and is able to increase the attention of listeners. 
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