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ABSTRAK 
 

Tren foto prewedding mulai muncul semenjak media sosial tumbuh di 

masyarakat umum. Dengan berita yang ada di platform media sosial bertemakan 

prewedding, memberikan inspirasi pada pasangan-pasangan lain untuk melakukan 

kegiatan serupa sebelum melakukan pernikahan. 

Teori yang digunakan yaitu teori konstruksi realitas sosial yang menggambarkan 

bahwa proses sosial melalui tindakan dan interaksi individu menciptakan sebuah realitas 

yang dimiliki dan dialami bersama secara subjektif serta dilakukan terus-menerus. 

Dalam penelitian ini menggunakan paradigma konstruktivisme, pendekatan 

kualitatif dengan metode studi etnografi Dell Hymes. Data yang digunakan dalam 

penelitian ini adalah wawancara kepada ketua komunitas fotografi Cikarang Lensa dan 

Calon Pengantin. 

Hasil penelitian yang didapat menunjukkan bahwa fenomena foto prewedding 

yang di upload pada media sosial instagram menjadikan sebuah eksistensi, mendapat 

pujian serta status sosial. 

Penelitian ini juga menunjukkan bahwa fenomena foto prewedding yang di 

upload pada media sosial instagram menjadi tren bukan semata karena kepentingan 

pasangan tetapi juga fotografer. 

Kata Kunci : Fenomena, Prewedding, Konstruksi, Realitas. 
 

Pembimbing I : Drs. Solten Rajagukguk, MM. 
 

Pembimbing II : Dr. Achmad Budiman Sudarsono, M.Ikom 
 

 

iv 



 

 

 

FACULTY OF SOCIAL SCIENCE AND POLITICAL SCIENCE 

UNIVERSITY OF SATYA NEGARA INDONESIA 

NAME : M.Saefudin 

ID 180900122 
 

STUDY PROGRAM : Communication Science 

SPECIALITY : Journalism 

THE PHENOMENON OF PREWEDDING PHOTOS FOR BRIDES-TO-BE UPLOADED 

ON INSTAGRAM SOCIAL MEDIA (Ethnographic Studies on Instagram Photography 

Community Cikarang Lens in Central Park Meikarta Lippo Cikarang) 

Number of Pages : xi + 80 pages + attachments 
 

Bibliography : 22 Books (2000-2018); 1 Journal/Thesis; 13 Internet 
 

ABSTRACT 
 

The trend of pre-wedding photos began to emerge since social media grew in the 

general public. With the news on pre-wedding-themed social media platforms, it inspires 

other couples to do similar activities before getting married. 

The theory used is the theory of social reality construction which describes that 

social processes through individual actions and interactions create a reality that is 

shared and shared subjectively and is carried out continuously. 

This research uses constructivism paradigm, qualitative approach with Dell 

Hymes ethnographic study method. The data used in this study were interviews with the 

head of the Cikarang Lens photography community and bride-to-be. 

The results obtained indicate that the phenomenon of pre-wedding photos 

uploaded on Instagram social media makes an existence, gets praise and social status. 

This study also shows that the phenomenon of pre-wedding photos uploaded on 

Instagram social media is becoming a trend not only because of the interests of the 

couple but also the photographer. 
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