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ABSTRAK 

Penelitian ini dilakukan dengan tujuan untuk menganalisis pengaruh social media 

marketing, electronic word of mouth dan  persepsi  harga  terhadap  ekuitas  

merek serta implikasinya pada perilaku keputusan masuk SD Harapan Mulia 

Kota Bekasi. Sampel penelitian adalah orangtua siswa yang masuk SD Harapan 

Mulia Kota Bekasi dengan jumlah 171 responden. Metode penelitian deskriptif 

kuantitatif, analisis data menggunakan Structural Equation Modelling dengan 

SmartPLS 3. Hasil penelitian menunjukkan bahwa secara parsial variabel social 

media marketing, electronic word of mouth dan persepsi harga berpengaruh 

positif dan signifikan terhadap ekuitas merek dan keputusan masuk SD Harapan 

Mulia Kota Bekasi. Ekuitas merek berpengaruh positif dan signifikan terhadap 

keputusan masuk SD Harapan Mulia Kota Bekasi. Ekuitas merk dapat memediasi 

hubungan antara social media marketing, electronic word of mouth dan persepsi 

harga dengan keputusan masuk SD Harapan Mulia Kota Bekasi. 

Kata Kunci: social media marketing, electronic word of mouth, persepsi harga, 

keputusan pembelian 
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ABSTRACT 

 

This research was conducted with the aim of analyzing the influence of social 

media marketing, electronic word of mouth and price perceptions on brand equity 

and their implications for the behavior of the decision to enter SD Harapan Mulia 

Bekasi City. The research sample was the parents of students who attended SD 

Harapan Mulia City of Bekasi with a total of 171 respondents. Quantitative 

descriptive research method, data analysis using Structural Equation Modeling 

with SmartPLS 3. The results showed that partially social media marketing, 

electronic word of mouth and price perceptions had a positive and significant 

effect on brand equity and the decision to enter SD Harapan Mulia Bekasi City. 

Brand equity has a positive and significant effect on the decision to enter SD 

Harapan Mulia, Bekasi City. Brand equity can mediate the relationship between 

social media marketing, electronic word of mouth and price perceptions with the 

decision to enter SD Harapan Mulia, Bekasi City. 

 

Keyword: social media marketing, electronic word of mouth, price perception, 

buying decision. 




