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ABSTRAK

Penelitian ini- dilatarbelakangi bagaimana pendekatan ‘Advisor dalam berkomunikasi
secara interpersonal kepada customer bertujuan. untuk mengetahui Pendekatan Komunikasi
Interpersonal Advisor PT Ace Hardware Indonesia Kepada Customer Dalam Mempertahankan
Perusahaan Pada Masa Pandemi Covid-19.

Teori yang digunakan dalam-penelitian-ini adalah teori pertukaran sosial dimana dalam
teori tersebut teerdapat proses hubungan manusia yang mengharapkan timbal balik atas apa yang
diberikan dan mendapatkan kepuasan atas apa yang mereka berikan.

Paradigma penelitian yang digunakan dalam penelitian ini adalah pospositivisme,
pendekatan kualitatif, metode studi deskriptif, sifat penelitian deskriptif, jumlah key informan 1
orang, informan 2 orang.

Hasil Penelitian ini yaitu Advisor ‘melakukan pendekatan komunikasi interpersonal
kepada customer sehingga memberikan kepuasan kepada customer sehingga selalu ingin kembali
mengunjungi Store PT. Ace Hardware Indonesia.

Dapat disimpulkan bahwa cara yang dilakukan Advisor PT Ace Hardware Indonesia
sangat baik, sopam dan ramah sehingga pelayanan mereka dapat memuaskan konsumen dan
dapat mempertahankan perusahaan dimasa pandemi covid-19.
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ABSTRAK

This research is backed by how Advisor's approach to communicating interactively to
the customer aims to determine the Interpersonal communication approach of PT Ace Hardware
Indonesia to the Customer in maintaining the company during the Covid-19 pandemic.

The theory used in this study is the theory of social exchange in which the theory can
process human relationships that expect recipracity over what is given and get satisfaction for
what they provide.

The research paradigm used in this study is pospositivism, qualitative approaches,
descriptive study methods, descriptive research properties, number of key informant 1 person,
informant 2 persons.

The result of this research is the approach of interpersonal communication to customers
so as to provide satisfaction to customers so always want to return to visit the Store PT Ace
Hardware Indonesia.

It can be concluded that the way Advisor PT Ace Hardware Indonesia is very good,
sopam and friendly so that their service can satisfy the consumer and can maintain the
company's pandemic during the Covid-19.
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