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ABSTRAK 

Salah satu social media influencer dengan nama akun di Instagram 

@pergijauh atau dengan nama asli Abdul Gofar Hilman dengan pengikut 

(followers) 859.000 di sosial media Instagram. Peneliti memilih Gofar Hilman 

untuk diteliti karena peneliti ingin mengetahui mengenai resepsi pengikut 

(followers) terhadap citra diri Gofar Hilman sesudah kasus dugaan pelecehan 

seksual. 

Teori dalam penenelitian ini adalah menggunakan Teori Encoding – 

Decoding dan menggunakan landasan konseptual Definisi Komunikasi, Unsur-

Unsur Komunikasi, Resepsi, Media Baru, Media Sosial, Instagram, Khalayak, 

Influencer dan Perannanya di Media Sosial dan Citra Diri. 

Paradigma penelitian menggunakan post-postivisme dengan pendekatan 

kualitatif dan menggunakan metode penelitian analisis resepsi Stuart Hall, sehingga 

teknik pengumpulan data dengan Focus Group Discussion (FGD). Proses kegiatan 

analisis data mencakup: reduksi data, penyajian data, dan kesimpulan/validasi. 

Pada proses Focus Group Discussion (FGD), peneliti melakukan klasifikasi 

jawaban pengikut (followers) dari pemaknaan pesan (decoding) terhadap pesan 

media dengan tiga posisi yaitu Dominan, Negosiasi dan Oposisi. Perbedaan makna 

terjadi dikarenakan latar belakang informan yang berbeda seperti pendidikan, sosial 

dan budaya. 

Berdasarkan hasil penelitian tersebut, diketahui bahwa resepsi pengikut 

(followers) Instagram @pergijauh terhadap citra diri Gofar Hilman berada diposisi 

negosiasi, peneliti memahami bahwa informan mempunyai pandangan positif 

namun mempertimbangkan mengenai citra diri kedepannya. 
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ABSTRACT 

One of the social media influencers with an account name on Instagram 

@pergijauh or with the real name Abdul Gofar Hilman with 859,000 followers on 

social media Instagram. The researcher chose Gofar Hilman to study because the 

researcher wanted to know about the reception of followers on Gofar Hilman's self-

image after the alleged case of sexual harassment. 

The theory in this research is to use Encoding – Decoding Theory and use 

the conceptual basis of Definition of Communication, Communication Elements, 

Reception, New Media, Social Media, Instagram, Audience, Influencers and Their 

Role in Social Media and Self-Image. 

The research paradigm uses post-postivism with a qualitative approach and 

uses the Stuart Hall reception analysis research method, so the data collection 

technique is Focus Group Discussion (FGD). The process of data analysis activities 

includes: data reduction, data presentation, and conclusion/validation. 

In the Focus Group Discussion (FGD) process, researchers classified 

followers' answers from the meaning of messages (decoding) to media messages 

with three positions, namely Dominant, Negotiated and Opposition. Differences in 

meaning occur due to different backgrounds of informants such as education, social 

and culture. 

Based on the results of the study, it is known that the reception of Instagram 

followers @pergijauh to the self-image of Gofar Hilman is in a negotiating 

position, the researcher understands that the informant has a positive view but 

considers self-image in the future. 
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