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ABSTRAK

Penclitian ini dilatar belakangi karena terdapat permasalahan ditimbulkan
dari komunikasi internal-perusahaan dalam media WhatsApp Broadcast kepada
karyawan. Tujuan dari penelitian ini adalah untuk mengetahui efektivitas pesan
melalui WhatsApp  YMMA Info / Broadcast terhadap pemenuhan kebutuhan
informasi karyawan PT. Yamaha Music Manufacturing Asia.

Teori yang digunakan dalam penelitian ini1 adalah teori audience yang
memiliki asumsi bahwa audiens menerima, merespon dan mengevaluasi pesan
komunikasi dengan cara — cara_tertentu. Dan teori uses and gratification yang
berasumsi bahwa pengguna media berperan aktif dalam memilih dan menggunakan
media untuk memenuhi kebutuhannya.

Dalam penelitian ini penulis menggunakan pendekatan kuantitatif, dengan
paradigma positivitik. Metode yang digunakan adalah metode survei dan
penelitiannya bersifat eksplanatif. Jumlah populasi sebanyak 974 karyawan dan
sampel sebanyak 284, analisis data menggunakan uji korelasi dan analisis
determinasi.

Hasil penelitian ini membuktikan bahwa pesan yang disampaikan melalui
WhatsApp YMMA Info Broadcast efektif terhadap pemenuhan kebutuhan
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ABSTRACT

This research is motivated because there are problems arising from the
company's internal communication in'the WhatsApp Broadcast media to employees.
The purpose of this study is to determine the effectiveness of messages through
WhatsApp YMMA Info Broadcast in meeting the information needs of employees of
PT Yamaha Music Manufacturing Asia.

The theory used in this research is audience theory which has the
assumption that audiences receive, respond to, and evaluate communication
messages in certain ways. And uses and gratification theory assumes that media
users play an active role in choosing and using media to meet their needs.

In this study, the authors used a quantitative approach, with a positivistic
paradigm. The method used is the survey method and the research is explanatory.
The population was 974 employees and the sample was 284, the data analysis used
a correlation test and determination analysis.

The results of this study prove that the messages delivered through
WhatsApp YMMA Info Broadcast are effective in fulfilling employee information
needs by 99.7%, while the remaining 0.3% is influenced by other research factors
outside this study.

From the research results and conclusions, the authors provide theoretical
and practical suggestions, as input to PT Yamaha Music Manufacturing Asia to
establish better communication with employees.

Keyword : WhatsApp, Audience Theory, Uses and Gratification Theory,
Information Needs
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