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ABSTRAK

Penelitian ini menganalisis strategi PR PT Bank Sahabat Sampoerna
dalam mempromosikan produk layanan mobile saving melalui M-Banking kepada
nasabah berdasarkan pengumpulan fakta, perencanaan, komunikasi, dan evaluasi.

Metode kualitatif digunakan dengan teori strategi Public Relations (PR).
Dengan penerapan strategi PR perusahaan dapat memastikan promosi produk
layanan mobile saving melalui M-Banking dapat mencapai tujuan perusahaan
dengan efektif dan efisien.

Hasil penelitian ini membuktikan bahwa strategi PT Bank Sahabat
Sampoerna mengimplementasikan serangkaian strategi public relations yang
terpadu. Pendekatan dimulai dengan pengumpulan fakta mendalam tentang
produk dan pasar. Kemudian, melalui perencanaan yang matang, bank
menetapkan tujuan dan alokasi anggaran yang tepat.

Strategi komunikasi yang kuat diimplementasikan melalui berbagai
saluran, termasuk media sosial dan iklan online, untuk meningkatkan kesadaran
tentang layanan M-Banking. Pentingnya evaluasi tercermin dalam pendekatan
bank yang menggunakan data analitik, umpan balik nasabah, dan partisipasi
pegawai serta manajemen.

Kesimpulannya strategi PR di PT Bank Sahabat Sampoerna dalam
mempromosikan produk layanan mobile saving melalui M-Banking telah cukup
berhasil dalam meningkatkan awareness dan jumlah pengguna dari produk ini di
masyarakat.
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ABSTRACT

This study analyzes PT Bank Sahabat Sampoerna's PR strategy in
promoting mobile saving service products through M-Banking to customers based
on the fact collected, planning, communication, and evaluation.

Qualitative methods are used with the theory of Public Relations (PR)
strategy. By implementing a PR strategy, the company can ensure that the
promotion of mobile saving service products through M-Banking can achieve
company goals effectively and efficiently.

The results of this study prove that PT Bank Sahabat Sampoerna's strategy
implements a series of integrated public relations strategies. The approach begins
with gathering in-depth facts about the product and market. Then, through careful
planning, the bank sets goals and appropriate budget allocations.

A strong communication strategy was implemented through various
channels, including social media and online advertisements, to increase
awareness about M-Banking services. The importance of evaluation is reflected in
the bank's approach that uses analytical data, customer feedback, and employee
and management participation.

In conclusion, the PR strategy at PT Bank Sahabat Sampoerna in
promoting mobile saving service products through M-Banking has been quite
successful in increasing awareness and the number of users of this product in the
community.
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