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ABSTRAK 

Penelitian ini membahas mengenai adanya pelanggan yang membawa 

alkohol kedalam Permata Buana Coffee. Hal tersebut, menyebabkan citra 

coffeeshop menjadi buruk. Permata Buana Coffee membangun citranya kembali 

melalui media instagram sebagai media publikasi. Tujuan dari penelitian ini untuk 

mengetahui Marketing Public Relations Dalam Membangun Citra Permata Buana 

Coffee Melalui Akun Instagram @perbuncoffee. 

Teori yang digunakan adalah Teori Kendali Organisasi yang menjelaskan 

bahwa dalam Marketing Public Relations bertugas untuk menyampaikan pesan 

organisasi yang efektif dalam membangun citra Permata Buana Coffee. Landasan 

Konseptual terdiri dari Komunikasi, Public Relations, Marketing Public Relations, 

Promosi, Citra, Media Sosial, Instagram dan Coffeeshop. 

Pendekatan yang digunakan adalah Pendekatan Kualitatif, Paradigma Post-

Positivisme yang menggunakan Metode Penelitian Studi Kasus, Sifat Penelitian 

Deskriptif dan menggunakan Teknik Pengumpulan data berupa Observasi, 

Wancara dan Dokumentasi. 

Hasil pada penelitian ini, menunjukan bahwa dari 7 (tujuh) kegiatan tolak 

ukur Marketing Public Relations, penelitian ini hanya menggunakan 6 (enam) 

kegiatan saja yaitu, Publikasi, Acara, Berita, Identitas Media, Sponsorship dan 

Kegiatan Sosial, tanpa menjalani kegiatan Pidato di Permata Buana Coffee. 

Kegiatan Marketing Public Relations yang sering digunakan dalam 

membangun citra Permata Buana Coffee ini yaitu Publikasi dan Acara. Dengan 

adanya permasalahan dalam penelitian ini, di harapkan kejadian tersebut tidak dapat 

terjadi kembali. 

Kata Kunci : Marketing Public Relations, Instagram, Teori Kendali            

Organisasi 

Pembimbing I : Helen Olivia, S.I.Kom, M.I.Kom 

Pembimbing II : Sandra Olifia, M.Si. 
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ABSTRACT 

This research discusses the existence of customers who bring alcohol into 

Permata Buana Coffee. This causes the image of the coffee shop to be bad. Permata 

Buana Coffee is rebuilding its image through Instagram media as a publication 

medium. The purpose of this study is to find out Marketing Public Relations in 

Building the Citra of Permata Buana Coffee through the Instagram @perbuncoffee. 

The theory used is Organizational Control Theory which explains that in 

Marketing Public Relations the task is to convey organizational messages that are 

effective in building the image of Permata Buana Coffee. The Conceptual 

Foundation consists of Communication, Public Relations, Marketing Public 

Relations, Promotion, Image, Social Media, Instagram and Coffeeshop. 

The approach used is a Qualitative Approach, the Post-Positivism 

Paradigm which uses the Case Study Research Method, the nature of the descriptive 

research and uses data collection techniques in the form of observation, interviews 

and documentation. 

The results of this study show that of the 7 (seven) Marketing Public 

Relations benchmark activities, this study only used 6 (six) activities, namely, 

Publications, Events, News, Media Identity, Sponsorship and Social Activities, 

without undergoing Speech activities at Permata Buana Coffee. 

Marketing Public Relations activities that are often used in building the 

image of Permata Buana Coffee are Publications and Events. With the problems in 

this study, it is hoped that this incident will not happen again. 

Keyword : Marketing Public Relations, Instagram, Organizational 

Control Theory. 
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