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ABSTRAK

Penelitian ini bertujuan untuk mengetahui pengaruh kualitas produk, harga, dan
promosi terhadap keputusan pembelian mie sedaap di perumahaan bumi bintaro
permai tangerang selatan. Desain penelitian menggunakan penelitian kuantitatif
kausal. populasi dalam penelitian ini adalah warga Perumahan Bumi Bintaro
Permai Tangerang Selatan yang mengkonsumsi mie sedaap dan sampel penelitian
berjumlah 105 responden. Teknik pengambilan sampel yang digunakan adalah
Nonprobability Sampling, dan penentuan sampel berdasarkan Accidental Sampling.
Metode analisis data menggunakan uji kelayakan instrument, uji asumsi klasik, dan
uji hipotesis. Hasil penelitian menunjukan bahwa Kualitas Produk (X1), Harga
(X2), Promosi (X3), secara simultan berpengaruh signifikan terhaadap Keputusan
Pembelian (). Secara parsial Kualitas Produk (X1), Harga (X2) tidak berpengaruh
signifikanterhadap keputusan pembelian, dan Promosi (X3) secara parsial
berpengaruh signifikan terhadap Keputun Pembelian (Y).

Kata Kunci; Kualitas Produk, Harga, Promosi dan Keputusan Pembelian
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ABSTRACT

This study aims to determine the effect of product quality, price, and promotion on
purchasing decisions for sedaap noodles in the Bumi Bintaro Permai housing
complex in South Tangerang. The research design uses causal quantitative
research. The population in this study were residents of Bumi Bintaro Permai
Housing in South Tangerang who consumed sedaap noodles and the research
sample amounted to 105 respondents. The sampling technique used is
Nonprobability Sampling, and sample determination based on Accidental
Sampling. The data analysis method uses instrument feasibility test, classical
assumption test, and hypothesis testing. The results showed that Product Quality
(X1), Price (X2), Promotion (X3), simultaneously had a significant effect on
Purchasing Decisions (Y). Partially Product Quality (X1), Price (X2) have no
significant effect on purchasing decisions, and Promotion (X3) has a partial effect
on Purchasing Decisions (Y).

Keywords; Product Quality, Price, Promotion and Purchasing Decisions
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