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ABSTRAK 

Penelitian ini bertujuan untuk mengetahui pengaruh kualitas produk, Harga dan 

Promosi terhadap Keputusan Pembelian pada Burger King Cabang Ciledug secara 

simultan maupun parsial. Responden yang digunakan dalam peneliti adalah 

konsumen yang pernah membeli di Burger King. Metode kualitatif dan hasil 

penelitian ini berdasarkan jawaban responden dengan menggunakan skala linear 

berganda, Uji f, Uji t dan Koefisien Determinasi. Hasil penelitian ini menunjukan 

bahwa secara (simultan) terdapat pengaruh yang signifikan antara Kualitas Produk, 

Harga dan Promosi terhadap Keputusan Pembelian. Secara (parsial) menunjukan 

kualitas tidak berpengaruh terhadap Keputusan Pembelian, Harga terdapat 

pengaruh yang signifikan terhadap Keputusan Pembelian, dan Promosi terdapat 

ketidakpengaruhan dan tidak signifikan terhadap Keputusan Pembelian. 

Kata Kunci : Kualitas Produk, Harga, Promosi, Keputusan Pembelian. 
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ABSTRACT 

This study aims to determine the effect of product quality, price and promotion on 

purchasing decisions at Burger King Ciledug Branch simultaneously or partially. 

The respondents used in the research were consumers who had bought at Burger 

King. The qualitative method and the results of this study are based on 

respondents’answers using multiple linear scales, f test, t test and the coefficient of 

determination. The results of this study indicate that by means of the (simultaneous) 

test there is a significant influence between Product Quality, Price and Promotion 

on Purchasing Decisions. test (partial) shows that there is uncertainty and is not 

signifivant to the Purchase Decision, Price has a significant influence on the 

Purchase Decision, and Promotion has an uncertainty and is not significant to the 

Purchase Decision. 

Keywords : Product Quality, Price, Promotion, Purchasing Decisions 
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