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ABSTRAK 

 

Tujuan penelitian ini adalah untuk mengetahui Pengaruh Kualitas Produk, Harga dan 

Promosi Terhadap Keputusan Pembelian Thrift Shop Koalapuber. Penelitian ini menggunakan 

metode asosiasif dengan pendekatan kuantitatif. Pengambilan sampel menggunakan rumus 

roscoe sebanyak 40 responden.Metode pengujian data yang digunakan yaitu uji validitas, uji 

asumsi klasik, uji F, uji t, dan analisis regresi linier berganda. Pengolahan datanya dibantu dengan 

microsoft excel dan software SPSS versi 25. Hasil penelitian dapat diketahui bahwa hasil secara 

simultan bahwa Kualitas produk, harga, dan promosi secara simultan bepengaruh dan signifikan 

terhadap keputusan pembelian Thrift Shop Koalapuber. Hasil penelitian menunjukkan bahwa 

secara parsial kualitas produk, harga, dan promosi berpengaruh positif dan signifikan terhadap 

keputusan pembelian. Kualitas Produk, Harga dan Promosi memiliki kontribusi sebesar 58,40% 

sedangkan sisanya 41,60% dipengaruhi oleh variabel lain yang digolongkan pada epsilon yaitu 

faktor-faktor lain yang mempengaruhi Keputusan pembelian namun tidak diteliti dalam 

penelitian ini. 

 

Kata Kunci: Kualitas produk, Harga, Promosi, Keputusan Pembelian 
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ABSTRACT 

 
The purpose of this study was to determine the effect of product quality, price and 

promotion on purchasing decisions of Thrift Shop Koalapuber. This research uses associative 

methods with a quantitative approach. Sampling using the roscoe formula as many as 40 

respondents. The data testing methods used are validity test, classical assumption test, F test, t 

test, and multiple linear regression analysis. The data processing is assisted by Microsoft Excel 

and SPSS software version 25. The results of the study can be seen that the results simultaneously 

show that product quality, price, and promotion simultaneously have an influence and are 

significant to the purchase decision of Thrift Shop Koalapuber. The results showed that partially 

product quality, price, and promotion have a positive and significant effect on purchasing 

decisions. Product quality, price and promotion have a contribution of 58.40% while the 

remaining 41.60% is influenced by other variables classified in epsilon, namely other factors that 

influence purchasing decisions but are not examined in this study. 

 

 

Keywords: Product quality, Price, Promotion, Purchase Decisi
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