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ABSTRAK 

Penelitian ini bertujuan untuk mengetahui pengaruh kualitas produk, harga, 

dan citra merek terhadap keputusan pembelian sepatu lokal  Compass di Compass 

Modular Jakarta Selatan. Desain penelitian ini adalah kausal kuantitatif. Populasi 

dalam penelitian ini adalah seluruh konsumen yang membeli sepatu Compass dan 

sampel penelitian berjumlah 105 responden. Teknik pengambilan sampel  yang 

digunakan adalah Nonprobability Sampling, dan penentuan sampel berdasarkan 

Accidental Sampling. Metode analisis data menggunakan uji kelayakan instrumen, 

uji asumsi klasik, dan uji hipotesis. Hasil penelitian menunjukan bahwa Kualitas 

Produk (X1), Harga (X2), dan Citra Merek (X3), secara simultan berpengaruh 

signifikan terhadap Keputusan Pembelian. Secara parsial Kualitas Produk (X1) 

tidak berpengaruh signifikan terhadap Keputusan Pembelian (Y) dan Harga (X2), 

bepengaruh secara signifikan terhadap Keputusan Pembelian (Y) Citra Merek (X3) 

tidak berpengaruh signifikan secara parsial terhadap Keputusan Pembelian (Y). 

 

Kata kunci: Kualitas Produk, Harga, Citra Merek dan Keputusan Pembelian 
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ABSTRACT 

This study aims to determine the effect of product quality, price, and brand 

image on purchasing decisions for Compass local shoes at Compass Modular South 

Jakarta. This research design is quantitative causal. The population in this study 

were all consumers who bought Compass shoes and the research sample totaled 

105 respondents. The sampling technique used is Nonprobability Sampling, and 

sample determination based on Accidental Sampling. The data analysis method 

uses instrument feasibility tests, classical assumption tests, and hypothesis testing. 

The results showed that Product Quality (X1), Price (X2), and Brand Image (X3) 

simultaneously had a significant effect on Purchasing Decisions. Partially Product 

Quality (X1) has no significant effect on Purchasing Decisions (Y) and Price (X2), 

has a significant effect on Purchasing Decisions (Y) Brand Image (X3) has no 

significant effect partially on Purchasing Decisions (Y). 

 

Keywords: Product Quality, Price, Brand Image and Purchasing Decision 

 

  



 
 

viii 

 

DAFTAR ISI 

 

SURAT PERNYATAAN KARYA SENDIRI ...... Error! Bookmark not defined. 

LEMBAR PENGESAHAN SKRIPSI .................. Error! Bookmark not defined. 

LEMBAR PENGESAHAN PENGUJI ................. Error! Bookmark not defined. 

KATA PENGANTAR ........................................................................................ iv 

ABSTRAK ......................................................................................................... vi 

ABSTRACT ...................................................................................................... vii 

DAFTAR ISI .................................................................................................... viii 

DAFTAR TABEL ............................................................................................. xii 

DAFTAR GAMBAR ........................................................................................ xiii 

DAFTAR LAMPIRAN ..................................................................................... xiv 

BAB I PENDAHULUAN .................................................................................... 1 

A. Latar Belakang Penelitian .......................................................................... 1 

B. Rumusan Masalah ..................................................................................... 9 

C. Tujuan kegunaan penelitian ....................................................................... 9 

BAB II LANDASAN TEORI ............................................................................ 11 

A. Keputusan Pembelian .............................................................................. 11 

1. Pengertian Keputusan .......................................................................... 11 

2. Pengertian Pembelian........................................................................... 11 

3. Pengertian Keputusan Pembelian ......................................................... 12 

4. Proses Keputusan Pembelian................................................................ 13 

5. Faktor-Faktor yang Mempengaruhi Keputusan Pembelian ................... 15 

6. Dimensi dan Indikator Keputusan Pembelian ....................................... 17 

B. Kualitas Produk ....................................................................................... 19 

1. Pengertian Kualitas .............................................................................. 19 

2. Pengertian Produk ................................................................................ 20 

3. Pengertian Kualitas Produk .................................................................. 20 

4. Faktor-Faktor Yang Mempengaruhi Kualitas Produk ........................... 21 

5. Manfaat Kualitas Produk ..................................................................... 22 

6. Dimensi dan Indikator Kualitas Produk ................................................ 22 



 
 

ix 

 

C. Harga ...................................................................................................... 23 

1. Definisi Harga ..................................................................................... 23 

2. Tujuan Penetapan  Harga ..................................................................... 24 

3. Manfaat Harga ..................................................................................... 25 

4. Strategi Penetapan Harga ..................................................................... 25 

5. Dimensi dan Indikator Harga ............................................................... 27 

D. Citra Merek ............................................................................................. 29 

1. Pengertian Citra ................................................................................... 29 

2. Pengertian Merek ................................................................................. 30 

3. Pengertian Citra Merek ........................................................................ 31 

4. Unsur Citra Merek ............................................................................... 32 

5. Fungsi Citra Merek .............................................................................. 34 

6. Dimensi dan Indikator Citra Merek ...................................................... 35 

E. Penelitian Terdahulu ............................................................................... 36 

F. Hubungan Antar Variabel ........................................................................ 37 

1. Pengaruh Kualitas Produk, Harga, dan Citra Merek Terhadap Keputusan 

Pembelian ................................................................................................... 37 

2. Pengaruh Kualitas Produk Terhadap Keputusan Pembelian .................. 38 

3. Pengaruh Harga Terhadap Keputusan Pembelian ................................. 39 

4. Pengaruh Citra Merek Terhadap Keputusan Pembelian ........................ 39 

G. Hipotesis Penelitian ................................................................................. 40 

BAB III METODOLOGI PENELITIAN............................................................ 42 

A. Metodologi Penelitian ............................................................................. 42 

B. Waktu dan Tempat Penelitian .................................................................. 43 

C. Desain Penelitian ..................................................................................... 43 

D. Hipotesis Statistik.................................................................................... 43 

E. Variabel Penelitian dan Skala Pengukuran ............................................... 44 

1. Variabel Dependen (Terikat) ................................................................ 44 

2. Variabel Independen (Bebas) ............................................................... 45 

3. Skala Pengukuran ................................................................................ 46 

F. Metode Pengumpulan Data...................................................................... 46 

1. Studi Lapangan .................................................................................... 46 



 
 

x 

 

2. Wawancara .......................................................................................... 47 

3. Kuesioner ............................................................................................ 47 

4. Studi Pustaka ....................................................................................... 47 

G. Jenis Data ................................................................................................ 47 

1. Data Primer ......................................................................................... 47 

2. Data Sekunder ..................................................................................... 47 

H. Populasi dan Sampel ............................................................................... 48 

1. Populasi ............................................................................................... 48 

2. Sampel ................................................................................................. 48 

I. Definisi Operasional Variabel ................................................................. 49 

J. Metode Analisis Data .............................................................................. 50 

1. Statistik Deskriptif ............................................................................... 50 

2. Uji Kelayakan Instrumen ..................................................................... 51 

3. Analisis Korelasi.................................................................................. 57 

4. Uji Asumsi Klasik (Uji Kelayakan Data) ............................................. 58 

5. Pengujian Hipotesis ............................................................................. 60 

BAB IV HASIL DAN PEMBAHASAN ............................................................ 63 

A. Hasil Penyebaran Kuesioner .................................................................... 63 

B. Profil dan Karakteristik Responden ......................................................... 63 

1. Karakteristik Responden Berdasarkan Jenis Kelamin ........................... 64 

2. Karakteristik Responden Berdasarkan Usia .......................................... 64 

3. Karakteristik Responden Berdasarkan Jumlah Kunjungan .................... 65 

4. Karakteristik Responden Berdasarkan Sumber Infomasi ...................... 65 

5. Karakteristik Responden Berdasarkan Domisili ................................... 66 

6. Karakteristik Responden Berdasarkan Penghasilan .............................. 67 

C. Analisis Statistik Deskriptif ..................................................................... 67 

D. Uji Asumsi Klasik ................................................................................... 69 

1. Uji Normalitas ..................................................................................... 69 

2. Uji Multikolinieritas ............................................................................ 71 

3. Uji Heteroskedasitas ............................................................................ 72 

4. Uji Autokolerasi .................................................................................. 73 

E. Uji Korelasi ............................................................................................. 74 



 
 

xi 

 

F. Uji Hipotesis ........................................................................................... 75 

1. Analisis Regresi Linier Berganda ......................................................... 75 

2. Uji F (Uji Simultan) ............................................................................. 77 

3. Uji t (Uji Parsial) ................................................................................. 78 

4. Uji Koefisien Determinasi (R2) ............................................................ 80 

I. Pembahasan dan Interpretasi Hasil Penelitian .......................................... 80 

1. Hasil Penelitian dan Landasan Teori .................................................... 80 

2. Hasil Penelitian dan Penelitian Terdahulu ............................................ 85 

BAB V KESIMPULAN DAN SARAN.............................................................. 88 

A. Kesimpulan ............................................................................................. 88 

B. Saran ....................................................................................................... 88 

1. Bagi Peneliti Selanjutnya ..................................................................... 88 

2. Bagi Perusahaan .................................................................................. 89 

DAFTAR PUSTAKA ........................................................................................ 90 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 
 

xii 

 

DAFTAR TABEL 

Tabel 1. 1 Data Penjualan Produk ........................................................................ 2 

Tabel 1. 2 Pra Survey Kualitas Produk ................................................................. 4 

Tabel 1. 3 Pra Survey Harga ................................................................................ 6 

Tabel 1. 4 Prasurvey Citra Merek ......................................................................... 7 

Tabel 2. 1 Peneliti Terdahulu ............................................................................. 37 

Tabel 3. 1 Skala Likert ....................................................................................... 46 

Tabel 3. 2 Definisi Operasional Variabel ............................................................ 49 

Tabel 3. 3 Hasil Uji Validitas Keputusan Pembelian (Y) .................................... 51 

Tabel 3. 4 Uji Validitas Kualitas Produk (X1) .................................................... 53 

Tabel 3. 5 Uji Validitas Harga (X2) ................................................................... 54 

Tabel 3. 6 Uji Validitas Citra Merek (X3) .......................................................... 55 

Tabel 3. 7 Hasil Uji Realibilitas ......................................................................... 57 

Tabel 3. 8 Analisa Korelasi ................................................................................ 60 

Tabel 4. 1 Hasil Penyebaran Kuesioner .............................................................. 63 

Tabel 4. 2 Karakteristik Responden Berdasarkan Jenis Kelamin ......................... 64 

Tabel 4. 3  Karakteritik Responden Berdasarkan Usia ........................................ 64 

Tabel 4. 4 Jumlah Kunjungan ............................................................................. 65 

Tabel 4. 5 Sumber Infomasi ............................................................................... 65 

Tabel 4. 6 Domisili ............................................................................................ 66 

Tabel 4. 7 Penghasilan ....................................................................................... 67 

Tabel 4. 8 Analisis Statistik Deskriptif ............................................................... 68 

Tabel 4. 9 Uji Normalitas ................................................................................... 69 

Tabel 4. 10 Hasil Uji Multikolinieritas ............................................................... 71 

Tabel 4. 11 Uji Autokolerasi .............................................................................. 73 

Tabel 4. 12 Hasil Uji Korelasi ............................................................................ 74 

Tabel 4. 13 Analisis Regresi Linear Berganda .................................................... 76 

Tabel 4. 14 Uji F (Uji Simultan)......................................................................... 78 

Tabel 4. 15 Hasil Uji t (Uji Parsial) .................................................................... 79 

Tabel 4. 16 Hasil Uji Koefisien Determinasi ...................................................... 80 



 
 

xiii 

 

DAFTAR GAMBAR 

Gambar 2. 1  Proses Keputusan Pembelian......................................................... 14 

Gambar 2. 2  Kerangka Pemikiran Teoritis......................................................... 40 

Gambar 4. 1  Grafik Histogram .......................................................................... 70 

Gambar 4. 2  Hasil Uji Normalitas P-Plot........................................................... 70 

Gambar 4. 3  Grafik Scattero Plot ...................................................................... 72 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 
 

xiv 

 

DAFTAR LAMPIRAN 

Lampiran  1 Kuesioner Penelitian ...................................................................... 93 

Lampiran  2 Tabulasi Data Kuesioner .............................................................. 101 

Lampiran  3 Hasil Uji SPSS ............................................................................. 111 
 

 

 

 

 

 

 

 

 

 

 


	KATA PENGANTAR
	ABSTRAK
	ABSTRACT
	DAFTAR ISI
	DAFTAR TABEL
	DAFTAR GAMBAR
	DAFTAR LAMPIRAN
	BAB I PENDAHULUAN
	A. Latar Belakang Penelitian
	B. Rumusan Masalah
	C. Tujuan kegunaan penelitian

	BAB II LANDASAN TEORI
	A. Keputusan Pembelian
	1. Pengertian Keputusan
	2. Pengertian Pembelian
	3. Pengertian Keputusan Pembelian
	4. Proses Keputusan Pembelian
	5. Faktor-Faktor yang Mempengaruhi Keputusan Pembelian
	6. Dimensi dan Indikator Keputusan Pembelian

	B. Kualitas Produk
	1. Pengertian Kualitas
	2. Pengertian Produk
	3. Pengertian Kualitas Produk
	4. Faktor-Faktor Yang Mempengaruhi Kualitas Produk
	5. Manfaat Kualitas Produk
	6. Dimensi dan Indikator Kualitas Produk

	C. Harga
	1. Definisi Harga
	2. Tujuan Penetapan  Harga
	3. Manfaat Harga
	4. Strategi Penetapan Harga
	5. Dimensi dan Indikator Harga

	D. Citra Merek
	1. Pengertian Citra
	2. Pengertian Merek
	3. Pengertian Citra Merek
	4. Unsur Citra Merek
	5. Fungsi Citra Merek
	6. Dimensi dan Indikator Citra Merek

	E. Penelitian Terdahulu
	F. Hubungan Antar Variabel
	1. Pengaruh Kualitas Produk, Harga, dan Citra Merek Terhadap Keputusan Pembelian
	2. Pengaruh Kualitas Produk Terhadap Keputusan Pembelian
	3. Pengaruh Harga Terhadap Keputusan Pembelian
	4. Pengaruh Citra Merek Terhadap Keputusan Pembelian

	G. Hipotesis Penelitian

	BAB III METODOLOGI PENELITIAN
	A. Metodologi Penelitian
	B. Waktu dan Tempat Penelitian
	C. Desain Penelitian
	D. Hipotesis Statistik
	E. Variabel Penelitian dan Skala Pengukuran
	1. Variabel Dependen (Terikat)
	2. Variabel Independen (Bebas)
	3. Skala Pengukuran

	F. Metode Pengumpulan Data
	1. Studi Lapangan
	2. Wawancara
	3. Kuesioner
	4. Studi Pustaka

	G. Jenis Data
	1. Data Primer
	2. Data Sekunder

	H. Populasi dan Sampel
	1. Populasi
	2. Sampel

	I. Definisi Operasional Variabel
	J. Metode Analisis Data
	1. Statistik Deskriptif
	2. Uji Kelayakan Instrumen
	3. Analisis Korelasi
	4. Uji Asumsi Klasik (Uji Kelayakan Data)
	5. Pengujian Hipotesis


	BAB IV HASIL DAN PEMBAHASAN
	A. Hasil Penyebaran Kuesioner
	B. Profil dan Karakteristik Responden
	1. Karakteristik Responden Berdasarkan Jenis Kelamin
	2. Karakteristik Responden Berdasarkan Usia
	3. Karakteristik Responden Berdasarkan Jumlah Kunjungan
	4. Karakteristik Responden Berdasarkan Sumber Infomasi
	5. Karakteristik Responden Berdasarkan Domisili
	6. Karakteristik Responden Berdasarkan Penghasilan

	C. Analisis Statistik Deskriptif
	D. Uji Asumsi Klasik
	1. Uji Normalitas
	2. Uji Multikolinieritas
	3. Uji Heteroskedasitas
	4. Uji Autokolerasi

	E. Uji Korelasi
	F. Uji Hipotesis
	1. Analisis Regresi Linier Berganda
	2. Uji F (Uji Simultan)
	3.  Uji t (Uji Parsial)
	4. Uji Koefisien Determinasi (R2)

	I. Pembahasan dan Interpretasi Hasil Penelitian
	1. Hasil Penelitian dan Landasan Teori
	2. Hasil Penelitian dan Penelitian Terdahulu


	BAB V KESIMPULAN DAN SARAN
	A. Kesimpulan
	B. Saran
	1. Bagi Peneliti Selanjutnya
	2. Bagi Perusahaan


	DAFTAR PUSTAKA



