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ABSTRAK

Studi ini bertujuan untuk mengetahui pengaruh Persepsi Kegunaan,
Persepsi Kemudahan, Kepuasan, Kualitas Sistem, dan Pemahaman Wajib Pajak
Terhadap Penggunaan E-filling Dengan metode kuantitatif. Data yang dipakai
ialah data primer dengan penyebaran kuesioner dan sebagai respondennya Wajib
Pajak karyawan generasi Z di brand Cotton On, dengan sampel sebanyak 270
responden.

Berlandaskan hasil analisis memperlihatkan bahwasanya secara parsial
Pengaruh Persepsi Kegunaan, Persepsi Kemudahan, berdampak Terhadap
Penggunaan E-filling, sedangkan sedangkan Kepuasan, Kualitas Sistem, dan
Pemahaman Wajib Pajak tidak berdampak Terhadap Penggunaan E-filling. Secara
simultan Persepsi Kemudahan, Kepuasan, Kualitas Sistem, dan Pemahaman Wajib
Pajak berdampak Terhadap Penggunaan E-filling:

Kata Kunci : Persepsi Kegunaan, Persepsi Kemudahan, Kepuasan, Kualitas
Sistem, Pemahaman Wajib Pajak, Penggunaan E-filling
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ABSTRACT

This study aims to determine the influence of Perception of Usability,
Perception of Convenience, Satisfaction, System Quality, and Understanding of
Taxpayers on the Use of E-filling by quantitative method. The data used is
primary data with the distribution of questionnaires and as respondents are
Taxpayers of Generation Z employees in the Cotton On brand, with a sample of
270 Respondents.

Based on the results of the analysis, it was shown that partially the while
the Perception of Usability ,Perception of Convenience, had an effect on the Use
of E-filling, , Satisfaction, System Quality, and Understanding of Taxpayers had
no effect on the Use of E-filling. Simultaneously, the perception of convenience,
satisfaction, system gquality, and understanding of taxpayers affects the use of E-

filling.

Keywords: Perception of Usability, Perception of Convenience, Satisfaction,
System Quality, Understanding of Taxpayers, Use of E-filling



