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ABSTRAK 

 

Penelitian ini bertujuan untuk mengetahui pengaruh variable kualitas produk, harga 

dan kualitas pelayanan terhadap kepuasan pelanggan pada produk mie basah yang 

dihasil oleh CV. Mie Basah Suprat di wilayah kecamatan Cibitung yang meliputi 

populasi Wanasari, Wanajaya, Sukajaya, Sarimukti, Muktiwari, Kertamukti dan 

Cibuntu. Jumlah sampel 100 responden. Desain penelitian menggunakan penekatan 

kuantitatif kausal untuk mengetahui pengaruh antar variabel independent dan 

variabel dependent. Hasil penelitian menunjukkan, secara simultan variable 

Kualitas Produk, Harga  dan Kualitas Pelayanan berpengaruh positif signifikan 

terhadap Kepuasan Pelangganpada produk yang dihasilkan oleh CV. Mie Basah 

Suprat. Secara parsial variable Kualitas Produk berpengaruh positif signifikan 

terhadap Kepuasan Pelanggan. Pada vaiabel Harga berpengaruh positif signifikan 

terhadap Kepuasan Pelanggan. Kualitas Pelayanan berpengaruh positif signifikan 

terhadap Kepuasan Pelanggan.  

 
Kata kunci: Kepuasan Pelanggan, Kualitas Produk, Harga, Kualitas Pelayanan
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ABSTRACT 

 

This study aims to determine the effect of product quality, price and service quality 

variables on customer satisfaction in wet noodle products produced by CV. Mie 

Basah Suprat in the Cibitung sub-district area covering the population of 

Wanasari, Wanajaya, Sukajaya, Sarimukti, Muktiwari, Kertamukti and Cibuntu. 

The number of samples is 100 respondents. The research design uses a causal 

quantitative approach to determine the effect between independent variables and 

dependent variables. The results of the study indicate that simultaneously the 

variables of Product Quality, Price and Service Quality have a significant positive 

effect on Customer Satisfaction in products produced by CV. Mie Basah Suprat. 

Partially the variable Product Quality has a significant positive effect on Customer 

Satisfaction. The Price variable has a significant positive effect on Customer 

Satisfaction. Service Quality has a significant positive effect on Customer 

Satisfaction. 

 
Keywords: Customer Satisfaction, Product Quality, Price, Service Quality 
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