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ABSTRAK

Penelitian ini bertujuan untuk menganalisis pengaruh Popularitas, Keterikatan
Emosional, dan Perilaku Konsumtif terhadap Keputusan Pembelian merchandise
GMMTYV oleh komunitas Thaienthu di Indonesia. Latar belakang penelitian ini
didasarkan pada fenomena meningkatnya minat terhadap drama Boys Love (BL)
asal Thailand, khususnya produksi GMMTYV, yang mendorong penggemar untuk
membeli merchandise sebagai bentuk dukungan terhadap artis idola. Penelitian ini
menggunakan pendekatan mix method dengan desain sequential explanatory,
diawali dengan pengumpulan data kuantitatif melalui kuesioner terhadap 80
responden, dan dilanjutkan dengan pendekatan kualitatif melalui wawancara
mendalam terhadap tiga narasumber. Hasil analisis regresi linier berganda
menunjukkan “bahwa secara simultan, ketiga variabel tersebut berpengaruh
signifikan terhadap keputusan pembelian merchandise. Secara parsial, hanya
variabel Popularitas dan Perilaku Konsumtif yang memberikan pengaruh positif
dan signifikan, di mana Popularitas menjadi faktor dominan dalam memengaruhi
keputusan pembelian. Sementara itu, Keterikatan Emosional tidak menunjukkan
pengaruh signifikan secara statistik, namun hasil wawancara menunjukkan bahwa
aspek ini tetap berperan dalam membentuk loyalitas dan keterlibatan penggemar.
Temuan ‘ini menegaskan bahwa keputusan pembelian lebih dipengaruhi oleh
persepsi terhadap ketenaran-artis-dan gaya hidup konsumtif, bukan semata oleh
kedekatan emosional.

Kata Kunci: Popularitas, Keterikatan Emosional, Perilaku Konsumtif,
Keputusan Pembelian



ADVISOR | > Yuli Setiawan, S.A.B., M.A.
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ABSTRACT

This study aims to analyze the influence of Popularity, Emotional Attachment, and
Consumptive Behavior on the Purchase Decision of GMMTV merchandise among
the Thaienthu community in Indonesia. The background of this research is based
on the growing interest in Thai Boys Love (BL) dramas, particularly those
produced by GMMTV, which has encouraged fans to purchase merchandise as a
form of support for their favorite artists. This study employs a mixed-method
approach with a sequential explanatory design, beginning with quantitative data
collection through questionnaires from 80 respondents, followed by qualitative
data through in-depth interviews with three selected participants. The results of
the multiple linear regression analysis show that simultaneously, all three
variables significantly influence purchase decisions. Partially, only Popularity
and Consumptive Behavior have a positive and significant effect, with Popularity
being the most dominant factor. Meanwhile, Emotional Attachment does not show
a statistically significant effect; however, interview findings reveal that it still
plays a role in shaping fan loyalty and engagement. These findings highlight that
purchase decisions are more influenced by perceptions of artist fame and
consumer lifestyle rather than emational closeness alone.

Keywords: Popularity, Emotional — Attachment, Consumptive ' Behavior,
Purchase Decision
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