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ABSTRAK 

Program barak militer yang digagas Dedi Mulyadi menuai pro dan kontra karena 

melibatkan anak-anak bermasalah dalam pembinaan karakter. Pemberitaan media daring 

menghadirkan sudut pandang positif, negatif, dan netral, sehingga membentuk persepsi publik 

yang beragam terhadap citra dirinya. 

Penelitian ini menggunakan teori Facework untuk melihat strategi Dedi Mulyadi dalam 

menjaga citra diri di ruang publik. Konsep personal branding, self image, dan peran media daring 

dijadikan dasar untuk memahami bagaimana tokoh politik direpresentasikan melalui pemberitaan. 

Pendekatan yang digunakan adalah paradigma kritis dengan metode media monitoring. 

Analisis kualitatif dilakukan terhadap pemberitaan sejumlah portal berita nasional, seperti 

Detik.com, Kompas.com, Tempo.co, Tribunnews.com, iNews.id, Kumparan, Republika.co.id, 

CNNIndonesia.com, MetroTVNews.com, dan Liputan6.com. 

Hasil penelitian menunjukkan sebagian media membingkai Dedi secara negatif, 

sementara lainnya menampilkan citranya sebagai pemimpin tegas dan peduli pembinaan karakter. 

Analisis Facework memperlihatkan upayanya menjaga citra melalui simbol budaya, kedekatan 

dengan masyarakat, dan narasi ketegasan. 

Media daring berperan penting dalam membentuk self image tokoh publik melalui 

framing dan representasi. Dalam kasus ini, personal branding Dedi Mulyadi terbentuk melalui 

dinamika wacana media, dan media monitoring menjadi alat strategis untuk memahami konstruksi 

citra serta persepsi publik. 
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ABSTRACT 

 

Dedi Mulyadi’s military barracks program sparked public debate as it involved troubled 

children in character-building activities. Online news coverage presented positive, negative, and 

neutral perspectives, shaping diverse public perceptions of his image as a political figure. 

This study applies Facework Theory to examine Dedi Mulyadi’s strategies in maintaining 

his public image. Concepts of personal branding, self-image, and the role of online media serve as 

the foundation for understanding how political figures are represented in news narratives. 

The research adopts a critical paradigm and employs a media monitoring method. A 

qualitative analysis was conducted on news reports from major online portals, including 

Detik.com, Kompas.com, Tempo.co, Tribunnews.com, iNews.id, Kumparan, Republika.co.id, 

CNNIndonesia.com, MetroTVNews.com, and Liputan6.com. 

The findings reveal that some media framed Dedi Mulyadi negatively, while others 

portrayed him as a firm leader committed to character education. Facework analysis shows his 

efforts to maintain his image through cultural symbols, closeness to society, and narratives of 

firmness in leadership. 

The study concludes that online media plays a crucial role in shaping the self-image of 

public figures through framing and representation. In this case, Dedi Mulyadi’s personal branding 

is constructed within media discourse, while media monitoring proves to be an essential tool to 

understand image construction and public perception. 
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