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ABSTRAK

Perkembangan media sosial telah mengubah strategi pemasaran dengan
memanfaatkan brand ambassador dan komunitas merek untuk membangun citra
dan memperluas jangkauan konsumen. Penelitian ini menganalisis pengaruh
wibawa sosial Putri Alya dan Nova Putri terhadap regulasi diri anggota Wardah
Youth Ambassador (WYA), dengan fokus pada promosi produk Glasting Liquid Lip
di TikTok.

Kajian ini berlandaskan teori Social Influence dan Regulatory Focus untuk
memahami peran pengaruh sosial dalam membentuk sikap dan perilaku audiens.
Konsep wibawa sosial, regulasi diri, dan brand community digunakan untuk
memperkuat landasan analisis dan hipotesis penelitian.

Penelitian menggunakan metode kuantitatif dengan survei daring kepada
anggota WYA yang dipilih melalui purposive sampling. Instrumen penelitian
berupa kuesioner skala Likert, dan data dianalisis menggunakan uji validitas,
reliabilitas, asumsi klasik, serta regresi linier berganda.

Hasil penelitian menunjukkan bahwa wibawa sosial kedua brand
ambassador berpengaruh positif dan signifikan terhadap regulasi diri anggota
komunitas. Kredibilitas mereka terbukti meningkatkan keterlibatan dan
kepercayaan anggota terhadap merek Wardah.

Temuan ini menegaskan pentingnya figur publik dengan pengaruh sosial
tinggi untuk memperkuat strategi pemasaran digital berbasis komunitas, sekaligus
memberikan kontribusi pada kajian komunikasi dan pemasaran.

Kata Kunci : Media Sosial, Wibawa Sosial, Regulasi Diri, Wardah
Youth Ambassador, Komunitas Merek
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ABSTRACT

The rise of social media has transformed marketing strategies by utilizing
brand ambassadors and brand communities to strengthen brand image and expand
consumer reach. This study analyzes the influence of the social authority of Putri
Alya and Nova Putri on the self-regulation of members of the Wardah Youth
Ambassador (WYA), focusing on the promotion of the Glasting Liquid Lip product
on TikTok.

This research is grounded in Social Influence Theory and Regulatory Focus
Theory to explain the role of social influence in shaping audience attitudes and
behaviors. The concepts of social authority, self-regulation, and brand community
were used to strengthen the analytical framework and formulate research
hypotheses.

A quantitative approach was applied using an online survey distributed to
WYA members selected through purposive sampling. Data were collected using a
Likert-scale questionnaire and analyzed through validity and reliability tests,
classical assumption tests, and multiple linear regression analysis.

The findings reveal that the social authority of both brand ambassadors has
a positive and significant effect on the self-regulation of community members. Their
credibility was proven to enhance members’trust and engagement with the Wardah
brand.

This study emphasizes the importance of public figures with high social
influence in strengthening community-based digital marketing strategies, while
also contributing to the academic discourse in communication and marketing
studies.

Keywords : Social Media, Social Authority, Self-Regulation, Wardah
Youth Ambassador, Brand Community
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