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ABSTRAK

Penelitian ini menganalisis identitas budaya Kalimantan Selatan dalam
iklan Indomie Soto Banjar di YouTube, sebuah platform digital yang berperan
penting dalam komunikasi pemasaran dan penyebaran pesan budaya di era
globalisasi.

Teori Communication Theory of Identity menjadi kerangka teoritis utama
dalam penelitian ini,  membantu memahami bagaimana identitas budaya
dikonstruksi dan dikomunikasikan melalut iklan

Analisis data dilakukan melalui tiga tahapan semiotika Danesi. Tahap
transliterasi mendeskripsikan secara rinci elemen-elemen visual dan verbal iklan.
Tahap klasifikasi makna menafsirkan makna denotatif dan konotatif dari setiap
elemen, menghubungkannya dengan konteks budaya Kalimantan Selatan. Tahap
aspek sejarah menelusuri konteks historis dan budaya di balik setiap elemen,
menghubungkannya dengan identitas budaya Banjar.

Hasil penelitian menunjukkan iklan Indomie Soto Banjar secara efektif
merepresentasikan identitas budaya Kalimantan Selatan melalui elemen-elemen
visual yang dipilih secara cermat.

Penelitian ini memberikan kontribusi pada pemahaman representasi budaya
dalam periklanan digital dan implikasinya bagi strategi pemasaran yang
mengintegrasikan identitas lokal dengan produk modern. Penelitian ini juga
menyoroti peran YouTube sebagai platform efektif dalam mempromosikan
identitas budaya lokal dan membangun keterikatan emosional dengan konsumen.

Kata Kunci - Identitas, Iklan, Budaya
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ABSTRACT

This research analyzes South Kalimantan's cultural identity in Indomie Soto
Banjar advertisements on YouTube, a digital platform playing a crucial role in
marketing communication and the dissemination of cultural messages in the era of
globalization.

The Communication Theory. of ldentity serves as the primary theoretical
framework for this research, helping to understand how cultural identity is
constructed and communicated through advertising.

Data analysis was conducted through three stages of Danesi's semiotics.
The transliteration stage involved a detailed description of the visual and verbal
elements in the advertisement. The meaning classification stage interpreted the
denotative and connotative meanings of each element, connecting them to the
cultural context of South Kalimantan. The historical aspect stage explored the
historical and cultural context behind each element, linking it to the Banjar cultural
identity.

The research findings indicate that the Indomie Soto Banjar advertisement
effectively represents the cultural identity of South Kalimantan through carefully
selected visual elements.

This research contributes to a better understanding of cultural
representation in digital advertising and its implications for marketing strategies
that integrate local identity with modern products. This study also highlights
YouTube's role as an effective platform for promoting local cultural identity and
building emotional connections with consumers.

Keywords . ldentity, Advertisement, Culture
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