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ABSTRAK

Promosi budaya merupakan bagian penting dari diplomasi publik di era digital,
terutama melalui peran aktor non-negara seperti influencer media sosial. Studi ini
menganalisis efektivitas konten IShowSpeed, seorang influencer digital asal
Amerika Serikat, dalam mempromosikan budaya Indonesia melalui platform
Facebook. Peneliti ingin mengetahui sejauh mana konten IShowSpeed, yang
menampilkan unsur-unsur budaya Indonesia seperti pakaian tradisional, makanan
tradisional, dan interaksi lokal, mampu menarik minat audiens global. Studi ini
menggunakan teori diplomasi publik dan pendekatan kuantitatif. Pengumpulan data
dilakukan dengan mendistribusikan kuesioner skala Likert melalui Google Forms
kepada pengikut aktif IShowSpeed yang terpapar konten bertema Indonesia. Studi
ini menggunakan konsep 4C (Context, Communication, Collaboration, dan
Conection) sebagai indikator efektivitas konten, serta indikator minat audiens
termasuk Attention, Interest, dan Desire. Dari data yang diperoleh, ditemukan
bahwa konten budaya yang disajikan oleh IShowSpeed secara efektif menarik
perhatian dan meningkatkan minat audiens terhadap budaya Indonesia. Hal ini
menunjukkan bahwa media sosial dapat berfungsi sebagai saluran yang kuat untuk
diplomasi budaya, dan peran influencer asing dapat memberikan kontribusi nyata
dalam membentuk citra positif Indonesia di kancah global.
Kata Kunci: Diplomasi Publik, Budaya Indonesia, Media Sosial, IShowSpeed,
Influencer
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ABSTRACT
Cultural promotion is an important part of public diplomacy in the digital age,
especially through the role of non-state actors such as social media influencers.
This study analyzes the effectiveness of IShowSpeed's content, a digital influencer
from the United States, in promoting Indonesian culture through the Facebook
platform. The researcher wants to know to what extent IShowSpeed's content,
which features elements of Indonesian culture such as traditional clothing,
traditional food, and local interactions, is able to attract the interest of a global
audience. This study uses public diplomacy theory and a quantitative approach.
Data collection was conducted by distributing a Likert scale questionnaire via
Google Forms to active followers of IShowSpeed who were exposed to Indonesia-
themed content. This study uses the 4C concept (Context, Communication,
Collaboration, and Connection) as indicators of content effectiveness, as well as
audience interest indicators including Attention, Interest, and Desire. From the data
obtained, it was found that the cultural content presented by IShowSpeed
effectively attracts attention and increases audience interest in Indonesian culture.
This indicates that social media can function as a powerful channel for cultural
diplomacy, and the role of foreign influencers can make a tangible contribution to
shaping a positive image of Indonesia on the global stage.
Keywords: Public Diplomacy, Indonesian Culture, Social Media, IShowSpeed,
Influencer
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