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ABSTRAK

Penelitian ini dilatarbelakangi rendahnya literasi keuangan syariah di Indonesia.
Data Survei Nasional Literasi dan Inklusi Keuangan menunjukkan adanya kesenjangan,
sehingga diperlukan strategi komunikasi yang efektif, khususnya bagi generasi muda.
Otoritas Jasa Keuangan melalui /ndonesia Sharia Financial Olympiad menjadi salah satu
upaya untuk menjawab tantangan tersebut.

Penelitian ini menggunakan Teori Manajemen Relasi dari Hon & Grunig dengan
dimensi kepercayaan, komitmen, kepuasan, dan kontrol kebersamaan, serta dikaitkan
dengan strategi humas meliputi operasional, persuasif-edukatif, tanggung jawab sosial, dan
kerjasama.

Metode yang digunakan adalah kualitatif dengan pendekatan studi kasus. Data
diperoleh melalui wawancara dengan pihak Otoritas Jasa Keuangan dan peserta Indonesia
Sharia Financial Olympiad, kemudian dianalisis dengan tahapan reduksi, penyajian, dan
penarikan kesimpulan menggunakan paradigma konstruktivisme.

Hasil penelitian menunjukkan bahwa strategi humas melalui Indonesia Sharia
Financial Olympiad berjalan efektif. Kegiatan terorganisir sesuai karakter pelajar
(operasional), meningkatkan kesadaran (persuasif-edukatif), mencerminkan komitmen
jangka panjang (tanggung jawab sosial), dan memperluas jangkauan melalui kolaborasi
dengan institusi pendidikan (kerjasama).

Dengan demikian, kegiatan ini efektif dalam meningkatkan literasi keuangan
syariah generasi muda. Namun, masih perlu pengembangan dan perluasan sasaran.
Penelitian ini merekomendasikan strategi komunikasi yang terus agar kesenjangan literasi
dan inklusi dapat mendukung perkembangan keuangan syariah di Indonesia.
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ABSTRACT

This research is driven by the low level of Islamic financial literacy in Indonesia
despite growing inclusion. Data from the National Survey on Financial Literacy and
Inclusion shows a wide gap, indicating the need for effective communication strategies,
particularly for the younger generation. The Financial Services Authority initiated the
Indonesia Sharia Financial Olympiad to address this issue.

The study applies Relationship Management Theory by Hon & Grunig, focusing
on trust, commitment, satisfaction, and communal control, combined with public relations
strategies including operational, persuasive-educative, social responsibility, and
collaboration..

A qualitative case study method was used, with data collected through in-depth
interviews with OJK representatives and ISFO participants. The data were analyzed
through reduction, presentation, and conclusion drawing using a constructivist paradigm.

Findings show that ISFO was effective. It was well-organized and matched
students’ characteristics (operational), increased awareness (persuasive-educative),
demonstrated long-term commitment (social responsibility), and broadened outreach
through collaboration with educational institutions (collaborative).

In conclusion, ISFO successfully improved Islamic financial literacy among youth.
However, further development and wider outreach are needed. The study recommends
continuous, adaptive, and inclusive communication strategies to reduce the literacy—
inclusion gap and strengthen the Islamic finance ecosystem in Indonesia.
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