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ABSTRAK 
         Penelitian ini bertujuan untuk mengetahui bagaimana penilaian sosial 
audiens terhadap charity livestreaming Windah Basudara di YouTube. Penilaian 
sosial merujuk pada evaluasi individu terhadap pesan sosial berdasarkan nilai, 
norma, dan persepsi yang dimilikinya. Fenomena ini penting diteliti karena 
menunjukkan pergeseran fungsi media digital sebagai ruang partisipasi sosial. 
 Penelitian ini menggunakan metode studi kasus kualitatif. Data diperoleh 
melalui wawancara mendalam, observasi konten livestreaming, dan dokumentasi 
digital. Informan terdiri dari content creator, fundraiser, donatur, dan penonton 
yang terlibat langsung dalam konten charity tersebut. 
 Hasil penelitian menunjukkan bahwa audiens memberikan penilaian positif 
terhadap konten charity. Penilaian ini dipengaruhi oleh kesesuaian nilai, 
keterlibatan emosional, dan kepercayaan terhadap komunikator. Audiens terdorong 
untuk berpartisipasi karena merasa pesan disampaikan secara jujur dan menyentuh. 
 YouTube berperan sebagai media interaktif yang memfasilitasi aksi sosial, 
seperti donasi dan penyebaran pesan. Hal ini membentuk solidaritas digital antara 
kreator dan audiens. 
 Temuan ini mendukung relevansi Social Judgment Theory dalam konteks 
komunikasi digital dan menunjukkan bahwa konten charity livestreaming efektif 
membangun keterlibatan sosial audiens. 
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ABSTRACT 
      This study aims to examine the social judgment of audiences toward Windah 
Basudara’s charity livestreaming on YouTube. Social judgment refers to the 
evaluation of a social message by individuals based on their values, norms, and 
perceptions. This phenomenon is important to explore as it reflects the shift in 
digital media’s function as a platform for social participation. 
 This research employed a qualitative case study method. Data were 
collected through in-depth interviews, observation of livestream content, and 
digital documentation. The informants consisted of a content creator, fundraiser, 
donors, and general viewers who were directly involved with the charity content. 
 The findings reveal that audiences gave positive social judgments toward 
the charity content. This judgment was shaped by value alignment, emotional 
engagement, and trust in the communicator. Audiences were encouraged to 
participate because the message was delivered sincerely and emotionally. 
 YouTube served as an interactive medium that enabled social actions such 
as donations and message dissemination. This fostered digital solidarity between 
the creator and the audience. 
 These findings support the relevance of Social Judgment Theory in the 
context of digital communication and demonstrate that charity livestreaming 
effectively builds audience social engagement. 
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