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ABSTRAK 

 

Penelitian ini bertujuan untuk menganalisis optimalisasi integrasi kelengkapan 

informasi digital, kemudahan menjangkau, dan ulasan kedai kopi dalam 

mempengaruhi proses keputusan pemilihan konsumen di Kawasan Wisata Pancawati 

Bogor. Desain penelitian menggunakan metode campuran (mixed method) dengan 

model Parallel Convergent. Populasi penelitian adalah pengunjung dan calon 

pengunjung kedai kopi di kawasan tersebut, dengan sampel kuantitatif sebanyak 60 

responden yang dipilih melalui stratified random sampling dan informan kualitatif 

yang dipilih melalui purposive sampling. Metode analisis data menggunakan regresi 

linier dan analisis model Miles & Huberman. Hasil penelitian menunjukkan bahwa 

kelengkapan informasi digital, kemudahan menjangkau, dan ulasan kedai kopi secara 

simultan dan parsial berpengaruh positif dan signifikan terhadap proses keputusan 

pemilihan. Analisis statistik membuktikan ulasan menjadi faktor dominan dan 

prediktor paling kuat. Secara kualitatif, ditemukan konvergensi sempurna antara 

perspektif pengelola dan konsumen pada aspek kelengkapan informasi digital serta 

pengelolaan ulasan yang organik dan natural. Namun, terungkap pula adanya 

kesenjangan pada sistem pembelian online, tantangan navigasi fisik, dan kurangnya 

sistem proaktif untuk mendorong testimoni serta analisis kompetitor. 

 

Kata Kunci: Integrasi Digital, Pemasaran Strategik, Keputusan Konsumen, Kedai 

Kopi, Pemasaran Digital 
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ABSTRACT 

 

This study aims to analyze the optimization of digital information completeness, 

accessibility, and coffee shop reviews in influencing the consumer decision-making 

process in the Pancawati Bogor Tourist Area. The research design uses a mixed 

method with a Parallel Convergent model. The research population consists of 

visitors and potential visitors to coffee shops in the area, with a quantitative sample 

of 60 respondents selected through stratified random sampling and qualitative 

informants selected through purposive sampling. Data analysis methods include 

linear regression and Miles & Huberman model analysis. The results indicate that 

digital information completeness, accessibility, and coffee shop reviews 

simultaneously and partially have a positive and significant influence on the 

decision-making process. Statistical analysis confirmed that reviews are the dominant 

factor and the strongest predictor. Qualitatively, there was perfect convergence 

between the perspectives of managers and consumers regarding the completeness of 

digital information and the organic and natural management of reviews. However, 

gaps were also identified in the online purchasing system, physical navigation 

challenges, and the lack of a proactive system to encourage testimonials and 

competitor analysis. 

 

Keywords: Digital Integration, Strategic Marketing, Consumer Decisions, Coffee 

Shops, Digital Marketing 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 


