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ABSTRAK

Komunikasi visual di era digital menjadi kunci pembeda brand
EdTech seperti English One dan Ruangguru English Academy dalam
membentuk identitas dan menarik audiens.

Landasan teori berupa komunikasi visual, consumer brandscape
Oswald, dan strategi oposisi biner sebagai dasar analisis tanda dan makna
visual.

Metode penelitian.+ deskriptif dengan pendekatan kualitatif,
menggunakan analisis oposisi biner sebagai teknik pengumpulan data.

Hasil analisis menunjukkan bahwa oposisi biner dari English 1
menampilkan citra formal dan akademis, sedangkan Ruangguru English
Academy menghadirkan identitas muda, ceria, dan terbuka.

Penyimpulan bahwa penelitian ini menegaskan bahwa oposisi biner
dari English 1 dan Ruangguru efektif membentuk identitas brand.

Kata Kunci : Oposisi Biner, Consumer Brandscape, English 1,
Ruangguru English Academy
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ABSTRACT

Visual communication in the  digital age has become a key
differentiator for EdTech brands such as English One and Ruangguru
English Academy in shaping their identity and attracting audiences.

The.theoretical basis consists of visual communication, Oswald's
consumer brandscape, and binary opposition strategy as the ‘basis for
analyzing visual signs andmeanings.

The research-method is descriptive with a qualitative approach,
using binary opposition analysis as a data collection technique.

Results of the analysis show that the binary opposition of English 1
presents a formal and academic image, while Ruangguru English Academy
presents a youthful, cheerful, and open identity.

Conclusion is that this study confirms that the binary opposition of
English 1 and Ruangguru is effective in shaping brand identity.
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