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ABSTRAK 

Instagram merupakan media publikasi yang dimanfaatkan Wardah untuk 

membangun citra dan kedekatan dengan konsumen melalui kampanye public 

relations bernilai religius. Tujuan dari penelitian ini adalah untuk mengetahui 

bagaimana kampanye 1 Day 1 Ayat Challenge digunakan dalam menyampaikan 

pesan dakwah di Instagram. 

Landasan teori yang digunakan adalah Teori Pemrosesan Informasi Sosial 

dan menggunakan landasan konseptual dari komunikasi, Kampanye Public 

Relations, Marketing Public Relations, dan Instagram. 

Pendekatan yang digunakan dalam penelitian ini pendekatan kualitatif, 

paradigma konstruktivisme, metode penelitian netnografi, sifat penelitian 

deskriptif. Menggunakan Teknik pengumpulan data berupa studi literatur, 

observasi, dan dokumentasi. 

Hasil penelitian ini menunjukkan bahwa dari 7 (tujuh) kegiatan yang 

menjadi tolak ukur Marketing Public Relations, Wardah menjalankan seluruh 

kegiatan yaitu publikasi, identitas media, pidato, berita, event, aktivitas sosial dan 

sponsor. 

Wardah melalui kampanye 1 Day 1 Ayat Challenge mampu memanfaatkan 

Instagram sebagai media dakwah digital yang memperkuat identitas brand Islami 

dan membangun loyalitas audiens, dengan penerapan strategi Marketing Public 

Relations yang menyentuh aspek emosional, spiritual, dan sosial secara konsisten. 
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ABSTRACT 

Instagram is a publication medium utilized by Wardah to build brand 

image and foster closeness with consumers through a religiously driven public 

relations campaign. The purpose of this study is to examine how the 1 Day 1 Ayat 

Challenge campaign is used to deliver Islamic messages through Instagram. 

The theoretical foundation of this research is the Social Information 

Processing Theory, supported by conceptual frameworks in communication, 

public relations campaigns, marketing public relations, and Instagram. 

This study employs a qualitative approach within the constructivist 

paradigm, using narrative analysis as the research method and adopting a 

descriptive nature. Data collection techniques include literature study, 

observation, and documentation. 

The findings of this study reveal that Wardah implements all seven 

activities that serve as benchmarks for Marketing Public Relations, namely: 

publications, media identity, speeches, news, events, social activities, and 

sponsorships. 

Through the 1 Day 1 Ayat Challenge campaign, Wardah effectively 

utilizes Instagram as a platform for digital da’wah, strengthening its Islamic 

brand identity and cultivating audience loyalty by consistently applying marketing 

public relations strategies that appeal to emotional, spiritual, and social aspects. 
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