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ABSTRAK

Instagram menjadi media strategis bagi Gramedia untuk melakukan
branding melalui konten visual dan naratif yang menarik dan relevan dalam
menghadapi transformasi digital dan dari platform buku digital, penelitian ini
bertujuan untuk menganalisis bagaimana Gramedia memanfaatkan strategi konten
branding di Instagram guna mempertahankan eksistensinya di industri literasi.

Landasan teori yang digunakan pada penelitian adalah Teori Pemrosesan
Sosial ( Theori Social Informations Processing ). Dan menggunakan landasan
konseptual dari komunikasi. Marketing Public Relations, Branding, Persaingan
Buku Digital dan instagram

Pendekatan yang digunakan dalam penelitian ini pendekatan kualitatif,
paradigma intepretatif, metode penelitian netnografi, sifat peneltian deskripstif.
Menggunakan teknik pengumpulan data berupa studi literatur, observasi, dan
dokumentasi.

Hasil penelitian ini menunjukan bahwa dari 7 (tujuh) kegiatan yang menjadi
tolak ukur Marketing public Relations, gramedia.com menjalankan seluruh
kegiatan yaitu Publikasi, Identitas Media, Pidato, Berita, Event, Aktivitas
Sosial,dan Sponsor

Penelitian ini menyimpulkan bahwa strategi konten branding Gramedia di
Instagram merupakan bentuk komunikasi strategis yang memadukan narasi, emosi,
dan nilai sosial untuk membangun keterlibatan serta mempertahankan relevansi di
tengah persaingan buku digital.

Kata Kunci : Komunikasi, Branding, Instagram
Pembimbing I : Helen Olivia, M.I.Lkom
Pembimbing I1 : Drs. Solten Rajagukguk, MM



FACULTY OF SOCIAL SCIENCE AND POLITICAL SCIENCE
UNIVERSITY OF SATYA NEGARA INDONESIA

NAME : Monica Andriyani
STUDENT ID : 210900007

STUDY PROGRAM : Communication Science
CONCENTRATION : Public Relations

Content Analysis of Gramedia.Com Branding on Instagram in Facing Digital
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ABSTRACT

Instagram has become a strategic medium for Gramedia to conduct
branding through engaging and relevant visual and narrative content in response
to digital transformation and the rise of digital book platforms. This research aims
to analyze how Gramedia utilizes branding content strategies on Instagram to
maintain its existence in the literacy industry.

The theoretical foundation used in this study is the Social Information
Processing Theory, supported by conceptual frameworks from communication,
Marketing Public Relations, branding, digital book competition, and Instagram.

This study adopts a qualitative approach with an_interpretative paradigm,
using netnografi as the research method and a descriptive nature. Data collection
techniques include literature review, observation, and documentation.

The findings indicate that Gramedia.com implements all seven activities
that serve as benchmarks of Marketing Public Relations: Publication, Media
Identity, Speech, News, Event, Social Activities, and Sponsorship.

This research concludes that Gramedia’s branding content strategy on
Instagram represents a strategic form of communication that integrates narrative,
emotion, and social values to foster engagement and maintain relevance amidst the
digital book competition.

Keywords . Communication, Branding, Instagram
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