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ABSTRAK

Perubahan dalam lanskap media digital telah merubah cara khalayak
memperoleh serta menanggapi informasi. Instagram memainkan peran penting
dalam membentuk pandangan khalayak terhadap berbagai isu sosial, ekonomi, dan
politik.

Salah satu akun yang menyoroti isu kebijakan publik adalah @bisniscom,
khususnya melalui konten tentang Tingkat Komponen Dalam Negeri (TKDN),
konten tersebut menuai-beragam respons dari audiens.

Penelitian ini menggunakan, Teori Audiens dengan metode analisis resepsi
berdasarkan Stuart Hall, yang mengkategorikan pemaknaan audiens ke dalam
Dominant-Hegemonic Position, Negotiated Position, dan Oppositional Position

Dengan menggunakan pendekatan kualitatif dengan paradigma postpsotivisme
data diperoleh melalui Focus Group Discussion (FGD) dan wawancara mendalam
terhadap audiens berusia 23 hingga 35 tahun yang berasal dari latar belakang profesi
beragam, seperti mahasiswa, pekerja swasta, pegawai negeri, dan wirausahawan.

Hasil penelitian menunjukkan bahwa audiens dengan pemahaman terhadap isu
kebijakan publik cenderung bersikap kritis posisi oposisi, sementara audiens umum
lebih menerima isi pesan secara utuh posisi dominan. Sebagian lainnya menempati
posisi negosiasi, menggabungkan pesan dengan pengalaman pribadi. Temuan ini
menegaskan bahwa keragaman latar belakang memengaruhi cara audiens
memahami pesan, sehingga komunikasi di media sosial perlu lebih adaptif terhadap
keberagaman pandangan.
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ABSTRACT

The transformation of the digital media landscape has shifted how audiences
access and respond to information. As a visual-based platform, Instagram plays a
significant role in shaping public perspectives on various social, economic, and
political issues.

One account that highlights public policy discourse is @bisniscom,

particularly through content related to.the Domestic Component Level (TKDN),
which has generated diverse responses from audiences.
This study applies Audience Theory using a reception analysis method based on
Stuart Hall's..model, which categorizes audience "interpretations into three
positions: Dominant-Hegemonic Position, Negotiated Position, and Oppositional
Position.

Employing a qualitative ‘approach within a post-positivist paradigm, the data
were collected through Focus Group Discussions (FGD) and in-depth interviews.
The participants consisted of audiences aged 23 to 35 years from various
professional backgrounds, including university students, private employees, civil
servants, and entrepreneurs.

The findings reveal that audiences with a deeper understanding of public policy
tended to adopt an oppositional stance by critically responding to the content. In
contrast, general audiences mostly aligned with the dominant position, accepting
the message as intended.

Others occupied a negotiated position, interpreting the content through the lens
of personal experience. These findings emphasize that audience interpretation is
influenced by social background, and therefore, social media communication
should be more adaptive to diverse viewpoints.

Keywords : Reception Analysis, New Media,Instagram.
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