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Jumlah halaman x + 98 halaman + 10 lampiran
Bibliografi 15 Buku (1948 - 2020); 4 Jurnal, | Skripsi; 7 Artikel Internet
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visual dan ke

{tian menunjuk wa strategi konten dilakukan secara
terencana, kolaboratif, dan berbasis data insight. Pemilihan desamn dan format visual
disesuatkan dengan karakteristik audiens serta tren media sosial yang sedang
berkembang Pemanfaatan fitur feed, story, reels, dan highlight dilakukan untuk
menyampaikan pesan secara efektif dan menarik

Meskipun menghadap: tantangan seperti perubahan algoritma dan tuntutan
respons cepat, im berhasil menjaga konsistensi pesan visual dan membangun
kedekatan emosional dengan audiens. Instagram tidak hanya digunakan sebagai
sarana promosi, tetapi juga sebagai media edukasi fiansial imformal yang mampu
meningkatkan kepercayaan publik terhadap layanan KSM.

Kesimpulannya dari penelitian im bahwa strategi komunikasi visual yang
diterapkan KSM BCA Kanwil X melalui Instagram secara nyata mendukung
peningkatan brand awareness dan engagement audiens. Penggunaan konten yang
edukatif, interakif, dan sesuai tren terbukti mampu menarik minat konsumen dan
memperkuat loyalitas dalam era pemasaran digital
Kata Kunci Strategi komunikasi, konten visual, Instagram, brand awareness,
media sosial, M'DA MC.
Mbmwl Helen Olivia, S 1 Kom , M1 Kom.

ing 2 Fitni Sarasati, S 1 Kom , M Sc.
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Marketing Communication Srategy «f KSM BCA Regromal Cfice 1X im
Number f pages: x + 98 pages + 10 op pendices
Bibhography: 15 books (1948-2020); 4 jowrnals. | thesis. 7 intermet articles
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apphied the AlDMY Atiention, | esire, Actior,) model, Integrated Marketing
Commumcan IMC), and and Wat.fication theories to analyze visual
condent devel, nt and audiendxEngagethen

The findings reveal that the content strategy 1s planned, collaborative, and
insight-driven. Visual design and format choices are talored 1o the characteristics
of the target audience and current social media trends. Features such as Instagram
Jeed, siories, reels, and highlights are unhzed 10 ¢, fectively and attractively convey
promotional and educational messages.

Despite challenges such as algorithm changes and the demand for quack
audience response, the team succeeded i mamiaining message consistency and
burlding emotional connection with the audience. Instagram serves not only as a
promotional ool but also as an 1 formal financial education pla,form that enhances
public trust in KSM services.

In conclusion, the visual commumication strategy implemented by KSM BCA
Regional C,fice 1X through Instagram has ¢, fectively increased brand awareness
and audience engagement. The wse «f educational, inkeractive, and trend-relevani
content has proven fo aitraci consumer inferest and sirengthen customer loyalty in
the digital marketng era.

Key Note Commumeanon strategy, visual content, Instagram, brand
awareness, social media, AIDA, IMC.
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