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ABSTRAK

Penelitian ini bertujuan untuk mengetahui Pengaruh Citra Merek, Kualitas
Produk, Harga terhadap Minat Beli Pada Produk M2 baik secara simultan maupun
parsial. Desain penelitian ini menggunakan metode kuantitatif dengan teknik non-
probability sampling. Populasi penelitian ini adalah Pelanggan Departement store
di wilayah Jakarta pusat yang berbelanja secara langsung dengan sampel yang
digunakan sebanyak 100 responden dengan menggunakan rumus roscoe. Metode
analisis data yang digunakan merupakan analisis regresi linear berganda, Uji
Asumsi Klasik ,( uji normalitas), (uji Multikolonieritas)), (uji Heteroskedatisitas),
(Uji Autokeralasi) uji F (simultan), Uji t (parsial), dan Koefisien Determinasi
(Adjusted R Square) dengan bantuan software SPSS 22. Hasil penelitian ini
menunjukkan terdapat pengaruh secara simultan antara variabel Citra merek,
Kualitas Produk, dan Harga berpengaruh signifikan terhadap Minat Beli. Secara
parsial, citra merek -dan Kualitas Produk berpengaruh signifikan terhadap Minat
Beli. Sementara Harga berpengaruh signifikan terhadap Minat Beli

Kata Kunci: Citraimerek, Kualitas produk, Harga, Minat beli



ADVISOR 1 : Lucy Nancy Simatupang ,S.E.,M.M
ADVISOR Il : Yuslinda Nasution, S.E.,M.M

ABSTRACT

This study aims to determine the influence of brand image, product quality,
and price on purchase intention for M2 products, both simultaneously and
partially. This research design uses a quantitative method with a non-probability
sampling technique. The population of this study is department store customers in
the central Jakarta area who shop directly with a sample of 100 respondents
using the Roscoe formula. The data analysis method used is multiple linear
regression  analysis, Classical ~ Assumption  Test, (normality test),
(Multicollinearity test)), (Heteroscedasticity test), (Autocorrelation test) F test
(simultaneous), ttest (partial), and the coefficient of determination (Adjusted R
Square) with the help of SPSS 22 software. The results of this study indicate that
there is a simultaneous influence between the variables of brand image, product
quality, and price that have a significant effect on purchase intention. Partially,
brand image and product quality have a significant effect on purchase intention.
While price does not have a significant effect on purchase

intention.Keywords: brand image, Product quality, Competitive price, Purchase

interest
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