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ABSTRAK

Penelitian “int dilatarbelakangi oleh urgensi lembaga penyiaran publik
seperti TVRI untuk beradaptasi dalam™ era transformasi digital. Tujuan dari
penelitian ini yaitu untuk menganalisis strategi komunikasi digital Public Relations
TVRI melalui konten edukasi pada akun @humaslpptvri.

Adapun Teoriyang digunakan yaitu Teori Circular Model of yang
dikemukakan oleh Regina Luttrell. Teori ini menjelaskan strategi TVRI dalam
membangun engagement publik digital. Share berkaitan dengan penyebaran konten
edukasi, optimize dengan- pemaksimalan fitur Instagram, manage dengan
pengelolaan respon publik, dan engage dengan pembangunan keterlibatan audiens
secara interakitif.

Penelitian menggunakan pendekatan kualitatif dengan paradigma
konstruktivisme serta metode studi kasus deskriptif. Data diperoleh melalui
observasi akun Instagram, wawancara, dan dokumentasi unggahan.

Hasil penelitian menunjukkan TVRI menerapkan strategi SOME secara
konsisten melalui konten edukatif, optimalisasi fitur Instagram, pengelolaan
interaksi, serta upaya membangun komunikasi dua arah. Pemilihan media
komunikasi yang tepat serta konsistensi pesan juga berperan penting dalam
membangun citra positif dan memperkuat kepercayaan publik,

Kesimpulan dari penelitian ini menegaskan bahwa strategi konten edukasi
TVRI mampu memperkuat engagement publik. Temuan penelitian menunjukkan
bahwa pengelolaan pesan yang terarah mampu memperkuat citra institusi.

Kata Kunci : Komunikasi Digital, Public Relations, Engagement
Publik, Konten Edukasi, Teori Circular Model
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ABSTRACT

This research.is motivated by the urgency for public broadcasting
institutions such as TVRI to adapt in theera of digital transformation. The purpose
of this research is to analyze TVRI's digital PR communication strategy through
educational content on the @humaslpptvri account.

The theory used is the Circular Model Theory proposed by Regina Luttrell.
This theory explains TVRI's strategy in building digital public engagement. Share
relates to the dissemination of educational content, optimize with the maximization
of Instagram features, manage with public response management, and engage with
interactive audience engagement.

The research uses a qualitative approach with a constructivist paradigm
and a descriptive case study method. Data was obtained through observation of
Instagram accounts, interviews, and documentation of posts.

The results of the study show that TVRI consistently implements the SOME
strategy through educational content, optimization of Instagram features,
management of interactions, and efforts to build two-way communication. The
selection of appropriate communication media and consistency of messages also
play an important role in building a positive image and strengthening public trust.

The conclusion of this study confirms that TVRI's educational content
strategy is capable of strengthening public engagement. The findings show that
targeted message management can strengthen the image of the institution.

Keyword - Digital Communication, Public Relations, Public Engagement,
Content Education, Theory Circular Model

Advisor | . Risgi Inayah Dwijayanti, M.l.kom

Advisor Il - Fitri Sarasati, S.1.Kom, M.Sc

Vil



