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ABSTRAK 

Penelitian ini bertujuan untuk mengetahui “pengaruh customer service central 

departemen store dalam penyampaian informasi terhadap sikap customer central 

departemen store”.   

Teori yang digunakan dalam penelitian ini adalah teori pertukaran sosial dimana 

dalam teori tersebut terdapat proses hubungan manusia yang mengharapkan  timbalbalik 

atas apa yang diberikan dan mendapatkan kepuasan atas apa yang mereka berikan.  

Paradigma penelitian yang digunakan dalam penelitian ini positivisme, 

pendekatan kuantitif, metode survei, sifat penelitian ekspalantif, jumlah populasi 

sebanyak 1.129 konsumen sampel 314, analisis data menggunakan korelasi dan analisis 

determinasi. 

Dalam uji korelasi nilai signifikansi 0,000 dan nilai Paerson Corelation 0,876, 

dalam uji koefisien determinasi 0,767 atau 76,7 %, dalam uji regresi nilai x 0,560 dalam 

uji persial (T) nilai signifikansi 0,000 dan nilai thitung  32,110.  

Terdapat korelasi yang kuat antara X dan Y, terdapat pengaruh customer service 

dalam penyampaian informasi membercard diamond society terhadap sikap customer 

central retail indonesia.  

Kata Kunci  : Customer Service Central Departemen Store, Sikap Customer . 
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ABSTRACT 

The study aims to recognize how the influence of customer service in giving information 

to member card diamond society to attitude customers of the Central Departement Store.  

 The theory used in this research is the social exchange theory. In that theory, 

there is a process of human relationships hoping for reciprocity of what is given and 

satisfying. It is not only for social relations but also for services. 

 In this study, the authors used a quantitative approach with a positivistic 

paradigm. The method used is the survey method, and the research is explanative—data 

collection with population number 1.129 customer sample 314, data analysis using 

correlations, and determination analysis. 

 In the correlations test of the significance value of 0,000 and the person 

correlation point 0876, in polygraphic coefficient test 0,767 or 76,7%, in regression to x 

0,560 in authentication test (t). 

There is a strong correlation between X and Y, the influence of customer service in giving 

member card diamond society information to attitude customer of the Central 

Departement Store. 

 

Key Word  : customer service in giving of informasi,  attitude customer of the 

Central Departement Store.  
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