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ABSTRAK 

Penelitian ini membahas tentang pengaruh pemberitaan vaksin covid-19 di Metro 

Tv terhadap minat vaksinasi masyarakat. Tujuan penelitian untuk mengetahui se-

jauh mana pengaruh pemberitaan vaksin covid-19 di Metro Tv terhadap minat 

vaksinasi masyaraka. Penelitian ini menggunakan teori S-O-R (Stimulus, Organ-

isme, Respone). Untuk mengukur pemberitaan vaksin covid-19 di Metro Tv 

menggunakan teori dan Minat vaksinasi menggunakan komponen sikap. 

Penelitian bersifat korelasional, sampel diambil adalah warga RW 01 Kelurahan 

Pondok Betung sebanyak 99 orang. Penarikan sampel berdasarkan rumus Slovin. 

Data dikumpulkan melalui kuesioner yang dijawab oleh responden, setiap jawa-

ban dalam kuesioner yang dijawab oleh responden diberi skor berdasarkan Skala 

Likert. Skor tersebut dimasukan kedalam google form. Untuk keperluan analisis 

data digunakan Teknik Pearson Product Moment dengan program SPSS (Statisti-

cal Package for Social Science). Hasil penelitian diperoleh Pengaruh Pemberitaan 

Vaksin Covid-19 Di Metro TV Terhadap Minat Vaksinasi Masyarakat pada reali-

tas pemberitaan di masyarakat 64,9%. Hal ini berarti bahwa 64,9% varians varia-

bel minat vaksinasi masyarakat pada pemberitaan vaksin covid-19 di Metro Tv 

dapat ditentukan oleh variabel pemberitaan vaksin covid-19 di Metro Tv dan si-

sanya 35,1% ditentukan oleh sosialisasi ketua Rukun Tetangga (RT) dan ketua 

Rukun Warga (RW). 

Kata Kunci : Pemberitaan, Vaksin Covid-19, Minat Masyarakat 
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ABSTRACT 

 

 This study discusses the effect of news on the Covid-19 vaccine on Metro Tv on 

public interest in vaccination. The purpose of the study was to find out to what 

extent the influence of the news on the covid-19 vaccine on Metro Tv on the inter-

est of the public in vaccination. This research uses S-O-R theory (Stimulus, Or-

ganism, Response). To measure the news of the covid-19 vaccine on Metro Tv us-

ing theory and interest in vaccination using the attitude component. The research 

is correlational, the sample is taken from the residents of RW 01 Kelurahan Pon-

dok Betung as many as 99 people. Sampling is based on the Slovin formula.  Data 

was collected through questionnaires answered by respondents, each answer in 

the questionnaire answered by respondents was given a score based on a Likert 

Scale. The score is entered into the google form. For the purposes of data analy-

sis, the Pearson Product Moment technique was used with the SPSS (Statistical 

Package for Social Science) program. The results of the study obtained that the 

Effect of Covid-19 Vaccine News on Metro TV on Public Vaccination Interest in 

the reality of news coverage in the community was 64.9%. This means that 64.9% 

of the variance of the public vaccination interest variable in the news of the covid-

19 vaccine on Metro Tv can be determined by the variable of the Covid-19 vac-

cine news on Metro Tv and the remaining 35.1% is determined by the head of the 

socialization of the neighbourhood association and the head of community unit. 
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