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ABSTRACT

Transfer pricing is the price contained in each product or service from one
division that is transferred to another division in the same company or between
companies that have a special relationship. But as the company develops, the
company will tend to do transfer pricing with the aim of reducing tax costs and will
increase company profits.

The purpose of this research is to determine the effect of Tax, Tunneling
Incentives and Bonus Mechanisms<onsthe implementation of transfer pricing. The
population in this study are.manufacturing companies listed on the Indonesia Stock
Exchange in Period 2018-2020.

This research uses secondary data from financial and annual reports from
Indonesia Stock Exchange and the Company's \Website. The sample of the companies
were determined by the purposive sampling method so that 144 data were obtained
as samples. Data analysis using logistic regression method and SPSS ver. 25 as a
tool.

The results showed that partially; the tax and tunneling incentive has an
effect on the implementation of transfer pricing while the bonus mechanism has no
effect. And Simultaneously the tax, tunneling incentive and bonus mechanism has an
affect the implementation of transfer pricing.

Keywords: Tax, Tunneling Incentive, Bonus Mechanism and Transfer
Pricing
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ABSTRAK

Transfer pricing adalah harga yang terkandung pada setiap produk atau jasa
dari satu divisi yang di transfer ke divisi yang lain dalam perusahaan yang sama
atau antar perusahaan yang mempunyai hubungan istimewa. Namun seiring
berkembangnya perusahaan, maka perusahaan akan cenderung melakukan
transfer pricing dengan tujuan untuk menekan biaya pajak dan akan
meningkatkan laba perusahaan.

Tujuan penelitian ini adalah=untuk mengetahui pengaruh Pajak, Tunneling
Incentive dan mekanisme bonus terhadap-penerapan transfer pricing. Populasi
dalam penelitian ini-adalah perusahaan Manufaktur yang terdaftar di Bursa Efek
Indonesia pada.tahun 2018-2020.

Penelitian ini menggunakan data sekunder yang berasal dari laporan keungan
Bursa Efek Indonesia dan Website Perusahaan. Perusahaan Sampel ditentukan
dengan metode purposive sampling sehingga diperoleh 144 data yang dijadikan
sampel. Analisis data menggunakan metode analisis regressi logistik dengan
bantuan sistem SPSS versi 25.

Hasil penelitian menunjukan secara parsial, pajak dan tunneling incentive
berpengaruh terhadap penerapan transfer pricing sedangkan mekanisme bonus
tidak berpengaruh. Dan Secara simultan pajak; tunneling incentive dan
mekanisme bonus berpengaruh terhadap penerapan transfer pricing.

Kata Kunci : Pajak; Tunneling Incentive, Mekanisme Bonus dan
Transfer Pricing





