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ABSTRAK 

Penelitian ini bertujuan untuk mengetahui pengaruh kualitas pelayanan, 

harga dan promosi terhadap keputusan memilih jasa bimbingan belajar VISI 

Barito Jakarta Selatan. Sampel dalam penelitian ini berjumlah 100 orang. Desain 

penelitian ini menggunakan penelitian kausal komparatif, untuk mengetahui 

pengaruh antara satu atau lebih variabel bebas terhadap variabel terikat. Data 

dianalisis menggunakan software statistic SPSS 25 for windows. Hasil penelitian 

ini menunjukkan dalam uji F (simultan) bahwa kualitas pelayanan, harga dan 

promosi berpengaruh dan signifikan terhadap keputusan memilih. Secara parsial 

(uji t) variabel kualitas pelayanan dan promosi berpengaruh positif dan 

signifikan terhadap keputusan memilih. Sedangkan variabel harga berpengaruh 

negatif dan signifikan terhadap keputusan memilih. Dengan nilai koefisien 

deteminasi (Adjusted R Square) sebesar 72,8% artinya Keputusan Memilih dapat 

dijelaskan oleh Kualitas Pelayanan, Harga dan Promosi sisanya 27,2% 

dipengaruhi oleh variabel lain yang tidak dimasukkan dalam penelitian ini. 

Kata Kunci : Kualitas Pelayanan, Harga, Promosi dan Keputusan Memilih. 
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ABSTRAC 

This study aims to determine the effect of service quality, price and 

promotion on the decision to choose a tutoring service VISI Barito South 

Jakarta. The sample in this study amounted to 100 people. This research design 

uses comparative causal research, to determine the effect of one or more 

independent variables on the dependent variable. The data were analyzed using 

SPSS 25 statistical software for windows. The results of this study indicate in the 

F test (simultaneous) that service quality, price and promotion have a significant 

and significant effect on the decision to choose. Partially (t test) the variable of 

service quality and promotion has a positive and significant effect on the 

decision to choose. While the price variable has a negative and significant effect 

on the decision to choose. With the value of the coefficient of determination 

(Adjusted R Square) of 72.8%, it means that the decision to choose can be 

explained by the quality of service, price and promotion, the remaining 27.2% is 

influenced by other variables not included in this study. 

Keywords: Service Quality, Price, Promotion and Choice Decision. 

 

 

 

 

 

 

 

 

 

 

 

 

 
 

 

 

 

 

 

 

 

 




