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ABSTRACT

This study aims to determine the effect of product quality, price and brand image
simultaneously and partially on purchasing decisions. The type of research used in
this research is causal and comparative. The sample in this study amounted to 95
respondents who bought Vivo smartphones at Gandaria City Mall. The research
method uses multiple linear regression analysis with the help of data processing
using SPSS version 22 software.

The results of the F test can be explained that the Product Quality (X1), Price (X2)
and Brand Image (X3) variables simultaneously have a significant effect on Purchase
Decisions (Y) wherethe Fcount > Ftable is 27,090 > 3,097 and the Fsig significance
value is 0.000 <<0.05. The results of the t-test showed that partially product quality
(X1) had a significant and significant effect on purchasing decisions (Y) with a value
of tcount>'t table 5,165> 1,662 and a significance value of 0.000 <0.05. Partially,
the price (X2) has a significant and significant effect on purchasing decisions (Y)
with.a value of tcount> t table 2,269> 1,662 and a significance value of 0.026 <0.05.
Partially, Brand Image (X3) has a significant and significant effect on Purchase
Decision (Y) with a value of tcount> t table 2,227> 1,662 and a significance value of
0.028 <0.05. From the Coefficient of Determination test (R2) it can be explained that
Product Quality (X1), Price (X2) and Brand Image (X3) variables affect Purchase
Decisions (Y) by 64%, while the remaining 36% is explained by other variables not
found in the study. this.

Keywords: Product Quality, Price, Brand Image and Purchase Decision.
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ABSTRAK

Penelitian ini bertujuan untuk mengetahui pengaruh Kualitas Produk, Harga dan Citra
Merek secara simultan dan parsial terhadap Keputusan Pembelian. Jenis penelitian
yang digunakan dalam penelitian ini adalah kausal dan komparatif. Sampel dalam
penelitian ini berjumlah 95 responden yang membeli smartphone Vivo di Gandaria
City Mall. Metode penelitian menggunakan analisis regresi linier berganda dengan
bantuan pengolahan data menggunakan software SPSS versi 22.

Hasil penelitian uji F dapat dijelaskan bahwa Variabel Kualitas Produk (X1), Harga
(X2) dan Citra Merek<(X3) secara simultan berpengaruh signifikan terhadap
Keputusan Pembelian (Y) dimana nilai Fpiwng > Fraper S€besar 27,090 > 3,097 dan
nilai signifikasiFsig sebesar 0,000 < 0,05. Hasil penelitian uji.t menunjukan bahwa
secara parsial'Kualitas Produk (X1) berpengaruh dan signifikan terhadap Keputusan
Pembelian'(Y) dengan nilai thiwng>taber 5,165>1,662 dan nilai signifikasi 0,000<0,05.
Secaraparsial Harga (X2) berpengaruh dan signifikan terhadap Keputusan Pembelian
(Y) dengan nilai thiung>tavel 2,269>1,662 dan nilai signifikasi 0,026<0,05. Secara
parsial Citra Merek (X3) berpengaruh dan signifikan terhadap Keputusan Pembelian
(Y) dengan nilai thiung>teaner 2,227>1,662 dan nilai signifikasi 0,028<0,05. Dari uji
Koefisien Determinasi (R2) dapat dijelaskan bahwa Variabel Kualitas Produk (X1),
Harga (X2) dan Citra Merek (X3) mempengaruhi Keputusan Pembelian (Y) sebesar
64%, sedangkan sisanya 36% dijelaskan oleh variabel lain yang tidak terdapat pada
penelitian ini.

Kata Kunci: Kualitas Produk, Harga, Citra Merek dan Keputusan Pembelian
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