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ABSTRAK

Penelitian ini bertujuan untuk mengetahui dan menganalisis kualitas website,
promosi media instagram, dan kepercayaan terhadap tingkat penjualan pada
Showroom Mobil Aymar, Jakarta Selatan. Populasi penelitian ini adalah konsumen
Showroom Mobil Aymar, Jakarta Selatan yang berjumlah 98 orang, menggunakan
teknik total sampling/sensus. Teknik pengumpulan data menggunakan kuesioner
dan teknik analisis data menggunakan analisis regresi linear berganda. Dari hasil
penelitian diketahui kualitas websi 'omosi media instagram dan kepercayaan
secara bersama-sama berpen thadap tingkat penjualan, kualitas
website secara parsial b ap tingkat penjualan, promosi
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ABSTRACT

This study aims to determine and analyze the quality of the website, Instagram
media promotion, and trust in the level of sales at the Aymar Car Showroom, South
Jakarta. The population of this research is the consumers of the Aymar Car
Showroom, South Jakarta, totaling 98 people, using the total sampling/census
technique. Data collection techniques using questionnaires and data analysis
techniques using multiple linear regression analysis. From the results of the study,
it is known that website quality, | m.media promotion and trust together have
a significant effect on sales le ity partially has a significant effect

on sales levels, Instag
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